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Is anything more important 


than deliveries? 


ANNING seasons are fast 
and furious. The peas, 
corn and tomatoes;the peaches; 
the salmon; the milk, or what- 
ever it may be, come in witha 
rush, and there must be cans 
sufficient for all that come. 


There’s not much advance no- 
tice as to the number of cans 
that will be required, either. 
All anyone can do is estimate— 
but the can maker is expected 
to supply the cans as they are 
needed. If he doesn’t .... 


Many packers have found that 
it pays to use Canco Containers 
for their packs of fruit, vege- 


American Can Company 


tables or sea food, if only for 
security on deliveries. 


For one thing, there is usually a 
Canco factory fairly close by, so 
shipments come quickly —by 
truck if need be. And if any- 
thing interferes with deliveries 
from one Canco plant, there is 
almost surely another within 
economical shipping range. 


So you're practically certain of 
cans, and of all you want when 
you want them. 


As to quality, “Canco Con- 
tainers deliver the goods in- 
tact”, and what more can be 
said of packers’ cans? 
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CANNED GOODS EXCHANGE 
Year 1922-1923 


President, John R. Baines. 
Vice-President, W. H. Killian. 
Treasurer, Leander Langrall 
Secretary, William F. Assau. 


COMMITTEES 


Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., J. O. Langrall. 


Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, John W. 
Schall, Harry Imwold. 

Committee on Commerce, D. H. Stevenson, 
Jones, J. A. Killian, E. F 
Thomas, G. S. Henderson. ~ 


Committee on Legislation, E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E 
Robinson, Thos. L.. North. 

Committee on Claims, Fred. W. Wagner, Leroy Lan- 


grall, R. S. Wrightson, Norval 
E. Byrd, Jos. M. Zoller. 


Hospitality Committee, W.E. Lamble H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F.Cole. 


F. A. Torsch, Herbert C. Rob- 
erts, H. L. Fleming. 
Committee on Agriculture, William Silver, H.P.Strasbaugh, 


Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 


Brokers’ Committe, 


Counsel, Jno. C. Beeuwkes 
Chemist, Chas. Glaser. 
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The Superiority of our VINER FEEDER is con- 
clusively proven by the rapid expansion of this 
branch of business. 


“Ask the men who use them” 


CHISHOLM SCOTT CO., 


71 E. State St, Columbus Ohio. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL 60. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 


to two sides of the tooth. Hopper and discharge chutes are lined 
with white pine. 


October 30, 1929 
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IT IS MORE NECESSARY 


THAN EVER 


Know How To Pack 


Foods not only rightly 
but Safely 


GET A COPY OF 


“A COMPLETE COURSE 
IN CANNING” 


PRICE $5.00 


There is no other book tells you how to Can! 


THE CANNING TRADE 
BALTIMORE, MD. 
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A DOZEN CAN TALKS — Number Six 


Action Is Our Motto! 


A customer recently complimented us on the quick action 
we could always give any proposition. 


He stated, “You Can say yes or no to any problem in the 
least possible time.” 


That is because our Officials who have authority to act 
are always on the job. It is quite unnecessary to wire 
some distant executive for a decision. 
You as a customer like this. 


We do not suffer from Absentee Ownership. 


We claim sufficient financial and physical strength to ful- 
fill any contract into which we enter. 


Our organization is still small enough for the executives to 
render that personal attention which appeals to most 


Canners. 


Our list of customers is becoming more representative 
daily. 


Deal with us and you will soon appreciate why 


Southern Service Stands the Strain - 


Southern Can Company 


Baltimore, Maryland 
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WEEKLY REVIEW 


The Book You Need! 


Canned Foods Consuming Weather Is Here—Tomatoes Con- 
tinue Their Upward March—Buyers Continue Slow To 
Take Goods—Corn Awaits Its Advance—Peas 
Well Cleaned Up — Oysters 
Promise To Be Scarce. 


Cold weather has set in over most of the country, ranging 
from heavy frosts in this section, and others, to snow in the 
northern line of the country, and that means the beginning 
of real canned foods consuming times. It also means, of 
course, the ending of all crops and the closing of that chapter 
for the year 1922. 

In fact the only crop we had evidence of this week is the 
crop of excuses why the jobbers are not buying in better form 
and in larger quantities. From out the West comes news that 
the jobbers have ceased to buy tomatoes because they re- 
gard the prices, to which tomatoes have risen, as too high for 
the free consumption of these goods. It is a little early to 
spring this excuse, because there were quite good quantities 
of tomatoes sold as futures at very much lower prices than 
present market ranges, and it is to be presumed that they 
were put out to the retail trade at proportionate prices, and 
by the retailers handed on to the consumers on that basis. 
Certainly the consumers have not, as yet, eaten up all the to- 
matoes that were sold at low future prices—at least we sin- 
cerely hope they have not. 


The jobbers know that the market on tomatoes is not a 
fictitious one, but is genuine, based upon a real scarcity of 
this product due to the shortened pack, We say they know 
this now, though they remained deaf to any word, during 
the season, that attempted to tell them the true situation. 
But even though they know this, still they show no anxiety 
to buy. The market is strong and advancing rather in spite 
of the lack of buying than from any decided activity in to- 
matoes. They take small lots of the goods, just as they are 
wanted, paying the price that is asked; but they complain | 
that when they give orders at the prices asked the canners 
refuse to confirm, because, in the meantime, the canners have 
either decided to hold their goods, or have advanced the prices 
again. This is rather disconcerting to the buyers, but it is the 
penalty of not having bought when they should have bought. 
On the other hand with the approach of cold weather and the 
danger of freezing there are some canners eager to sell and 
clean out-—small lots of less than a thousand cases which 
the brokers are asked to move at once. In the condition of 
the market it is not always easy for the brokers to sell at 


Every factory in the business should have a copy of 


this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 


THE CANNING TRADE 
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once, merely from the fact that buyers are not plentiful, and 
particularly buyers of thousand case lots. Approaching cold 
weather always drives into the market a host of small canners 
who have no preper storage facilities, but this ‘“‘host’’ is smaller 
this season than ever because the number of canners that 
have any surplus of tomatoes is small. This condition, how- 
ever, will account for the variations in tomato prices, ranging 
as they do from an extreme low, in the counties, of $1.37% 
for No. 3 standards to $1.50 and upwards, according to the 
holder. The market is quoted today at $1.45 on this size, but 
this quotation is the ‘“‘mean” or average price, with the ten- 
dency towards higher prices rather than towards the lower 
ones. All other sizes are in proportion” No. ist at 65-706c; 
No. 9s at80-85c; No, 2s at 87%4-95c-$1.00, and No. 10s at 
$5.25-5.50-6.00. 

Corn has net awakened yet as it will and we believe very 
shortly. The buyers are going through the same throes of 
refusing to believe that the pack and supplies of canned corn 
are short, as they did with tomatoes. They will have to be 
marched right up against it as they were with tomatoes, and 
then they will see the market go away from them, though 
not to the extent that the tomato market has done. If re- 
ports on corn are to be credited the corn market is due for an 
advance and a quite considerable one, but evidences of this 
advance are lacking at this time. Corn is strong, but at the 
old rates of from 86c up, and our prices remain unchanged 
this week. Possibly the corn statistics for 1922 may have to 
be awaited before the buyers will see the truth of our con- 
tention, and in the meantime holders of good canned corn who 
are not forced to sell may do well to sit tight and wait. 

The big figures on the pea pack of this year had no effect 
upon the market, it would seem, because the market is well 
cleaned up of peas. This is a real tribute to the packers of 
peas, for it means that they have raised the quality of their 
packs to a level where the market has complete confidence 
in the article and is not afraid to place its requirements as 
futures, with the certainty of receiving a satisfactory article 
when delivery time comes. And as may be seen, it takes a 
large quantity of peas to supply this normal demand. With the 
bulk of the year’s pack out of the canners hands and gone 
largely into consumption, it is not surprising that the canned 
pea market is firm in the face of the largest pack of peas on 
record. 


The pea pack of this year may be taken as a criterion 
of what may be expected from consumers when the quality of 
the canned article suits the consumers, and suits them in prac- 
tically all cases. Pea packers are fond of saying that the most 
satisfactory article in cans is peas, and their contention would 
seem to be borne out this season, It might be well, right 
here, to warn the pea canners that they must not presume 
upon this good popular opinion; they must take care of it and 
nurse it, and above all never try te fool it. We believe they 
may be trusted, in most cases to continue striving for high 
quality, but despite all that has been said there are pea canners 
who will pack soaked peas! If there is anything that will kill 
the consumption of canned peas quicker than soaked peas we 
would like to hear what it is. The jobbers should lend their 
aid in this protection and help keep soaked peas off the market. 
They should not be blinded by the immediate penny in sight, 
but look to the future dollars that are to be made by main- 
taining canned peas upon a high level in public opinion. 


And we will see just as fine a demand for all other articles 
of canned foods when we get the packs of those articles to a 
high standard. You see it in Hawaiian pineapple. Why? 
Because the public knows that it can buy Hawaiian pineapple 
and always get a satisfactory article. Can this be said of 
canned corn, of canned tomatoes, of canned string beans and 
of canned baked beans, etc., Of lots of packs, yes, but not 
of the great bulk of these packings. There is corn packed 
that should have been fed to horses, instead of trying to feed 
it to humans; there are tomatoes canned more like soup and 
yet not tomato soup, than like the fresh article the consumer 
expects; there are string beans that “‘would choke a horse,”’ 
and there are canned baked beans that are as far from being 
like ‘“‘mother used to make at home” as anything you can 
imagine. The buyers and the brokers who sell them, are as 
much to blame for these conditions as the canners, because 
they are everlastingly trying to get the goods at a price 
which the canner cannot possibly meet and make a profit. It 
is not all the canners’ fault, and if Canned Foods Week and 
other efforts to popularize canned foods are to succeed, the 
jobbers and the brokers will have to help and help materially. 
There will always be canners of poor, trashy goods, and there 
will always be buyers of this kind of goods, but they should 
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be herded to themselves, both canners and these junk dealers, 
and the brokers have a very large hand in this work. The 
good canners should protect themselves, and the good jobbers 
should protect themselves by knowing more about the goods 
they buy, and not buying by price, and price always. 


The Fish Conservation Commission of Maryland reports 
that the oyster crop of the Chesapeake Bay will be a poor 
one this year. It’s the same old story, The oystermen have 
done nothing to propagate their crop, and have continued to 
fish out an ever deminishing amount of oysters, each year 
getting worse than the one previous. They oppose the Com- 
mission’s suggestions as to oyster planting and propagation, 
contending that the oysters will come back. They have been 
contending this for years in the face of a steadily decreasing 
supply, but no amount of argument can move them. They 
will continue stubborn until the oysters are as scarce as the 
buffalo. Meantime canned and raw oysters must remain 
high and scarce, as the Chesapeake Bay is the great oyster 
ground not only of America but of the world. 


KERR’S REVIEW OF THE BALTIMORE MARKET 
October 27th, 1922. 


The Tomato Situation—The tomato situation remains but 
little changed since our letter of last wek. Prices remain 
practically the same. The demand also remains practically 
the same. Demand is not at all boisterous or demonstrative: 
buyers are not madly clamoring for tomatoes. Briefly, things 
are quiet. The market’s present strength came as the result 
of no active demand, and its strength is being maintained un-. 
supported. by active demand. Usually the buyer is actively 
present when the market moves upward; but this time the 
market has moved upward without regard for the buyer's 
presence. We should say that the market has gained something 
of strength during the past few days which strength is not 
yet reflected in prices. 

The Market—Ones: 
62%c, 65e is the market, 
and others 70c. 

Twos: Eighty-five cents still remains very improbable. 
The market may be said to be 90c with the likelihood of find- 
ing a seller here and there who would receive business at 87 4c, 
Some canners quote 95c¢ and still others $1.00. 

Threes: One dollar and forty cents is really the market, 
but with business in hand we may be able to shade that price. 
Threes are, however, in very light supply, and higher prices are 
wig inevitable. Most Baltimore canners hold threes at 

Tens: In Baltimore $5.25 is the lowest price quoted; 
$5.50 is also quoted. Taking time by the forelock one Bal- 
timore canner has advanced his price to $6.00. 

Corn is strong, but the demand for it is by no means as 
leavy as its more immediate friends would wish. Prices for 
corn will in all probability advance, but the advance will be 
very gradual. 


It would be very difficult to buy at 
with some holders asking $67%c 


Standard Maine Style Corn............. $ .80- .82 


No. 2 82% 
No, 2 Extra Standard Maine Style Corn........ -85 
No. 2 Fancy Maine Style Corm........2esesees -95 
No. 2 Standard Shoe Peg Corn..........-+.0%- -90- .95 
No. 2 Extra Standard Shoe Peg Corn.......... -95-1.00 
No. 2 Fancy Shoe Per Corm 1.15 
No. 2 Standard Whole Grain Evergreen Corn... .77%- . 
Cut Stringless Beans— Whole Stringless Beans— 
Baltimore. Baltimore. 
No. 2 Standard....... No. 2 Standard...... $ .85 
No. 10 Standard....... 4.00 No. 10 Standard...... 4.00 
Cut String Beans—Baltimore. Whole String Beans— 
No. 2 Standard....... $ .80 Baltimore. — 
No. 10 Standard....... 4.00 No. 2 Standard...... $ .80 
No. 10 Standard...... 4.00 
Spinach—Baltimore. New Sauer Kraut— 
No. 2 Standard...... Baltimore, 
No. 2% Standard. 1.35 No. 2 Standard. ,..$ 
No. 3. Standard...... 1.45 No. 2% Standard. 1.00 
No. 10 Standard. .$4.00 4.25 No. 3. Standard,... 1.10 
No. 10 Standard.... 3.50 
Sweet Potatoes: Futures-— New Pie Peaches— 
F. O. B. Md. Factory. Baltimore. 
No, 10 Standard....... S25 3.35 


EDWARD A. KERR. 
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Compounded and Dried 


illustration shows BLIss Com- 
pound Applying Machine and suiss 
Rotary Dryer operating in tandem. 

Compound is applied to the ends by 
knurled rolls, resulting in a uniform and 
correct gasket, right in the corner of the 
curl, where it will do the most good. No 
air pressure being used in our machine- 
avoids the possibility of air bubbles on 
your compounded ends. 175 or more ends 
a minute. Every end perfectly clean. 


Patented 


WRITE NOW FOR DETAILS 


Bliss for Machinery 


E. W. BLISS CO. works BROOKLYN, N. Y., U.S. A. 


SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat’! Bank Bldg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND, OHIO. SALEM, OHIO. 
No. 335 REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO.—San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 


Black Discoloration 
in Corn. 


Mr. Corn Canner :- 


If you are troubled with Black 
Discoloration in your corn here 
is a remedy--use our Corn Shaker. 


This thoroughly mixes the con- 
tents of the can and the black 
disappears. 


Shaking also gives the corn a 
rich, creamy appearance." 


AYARS MACHINE COMPANY --- SALEM, NEW JERSEY. 


Brown Boggs Co. Ltd., Hamilton, Ont. Sole Agents for Canada. 
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-- The 


Markets -:- 


NEW YORK MARKET 


Prices on an Upward Move—Distribution Hindered by Poor 
Transportation—Tomatoes Continue to Move Upward— 
Tuna Advancing—Pineapple Lost at Sea—Wis- 
consin Peas Closely Sold Up—A Broker’s 
Injurious Circular—Notes. 


New York, October 27, 1922. 


Statistical Position Improves—The statistical position of the 
canned foods market has been gaining ground consistently dur- 
ing the past week, and prices are also on the up-grade. The 
market has now definitely “turned the corner,” and brokers and 
distributors alike are looking for firm markets for the remainder 
of the season, although the distributors, naturally, are not airing 
their views to any extent. 


Delays in Transportation—Distributors are seriously handi- 
capped at the moment by the slowing-down of railroad freight 
service. Buyers state that shipments coming from nearby can- 
ning centers, which ordinarily require two or three days to reach 
New York, are not coming through now in less than a week”’s 
time. This has thrown the schedules of some of the distributors 
completely out of gear, and has forced an increase in re-sale 
trading on the spot markets. Not only is the rail situation in- 
volved at this time, but buyers are also experiencing difficulty 
in booking steamship space for shipments of canned foods by 
water from the Pacific Coast. Every steamer leaving the Pacific 
seaboard for the past two weeks, and scheduled to leave during 
the next month, is sold up, or oversold, on its cargo space, ac- 
cording to shippers, and this is forcing a delay in the movement 
of the new pack eastwards. However, buyers are not resorting 
to all-rail shipment, as this would not only absorb the profits 
of their purchases, but would probably show actual losses. 

Tomatoes Still Climbing—Apparently the canned tomato 
market will not stop climbing for some time yet,;.and no one is 
willing to prophesy when the top will be reached. So many 
free talkers have “burned their fingers” on the tomato question 
this season that none of the usual prophets are willing to hazard 
a guess. No, 10s are variously quoted at $5.00 to $5.25 per case, 
No. 3s appear non-existant under $1.40, and 2s are steady at 90c. 
California 2%s are still obtainable on spot at $1.40 per dozen, 
with one or two of the California canners (those who have not 
withdrawn) asking $1.25 per dozen, f. 0. b. cannery. The market 
on California 10s in puree is quoted at $3.75 per dozen, f. o, b. 
factory, but there is practically nothing offering for Coast ship- 
ment in this size. Thus far the chain stores have not advanced 
their tomato prices, 2s being still obtainable at 10c per can, or 
three for 25c. 

Tunafish Has Advanced—The local tuna market has shown 
an upward movement during the week, under a paucity of offer- 
ings here and on the Coast. White meat has moved up to $20.00 
to $22.00 per case for 1s, with the market on halves at $10.50 to 
$11.00. The market is in such position, owing to the scarcity 
of spot goods, that prices really vary with each transaction, and 
are made by the circumstances peculiar to each sale. There are 
some fairly heavy shipment of new pack striped now afloat for 
New York. Under the provisions of a recent ruling by the 
Bureau of Chemistry this fish need not be labeled as “Striped,” 
and so it will go out merely as “Tuna.” 


Strong Standard Corn Market—Re-sale transactions involv- 
ing Maryland pack standard corn have been made during the 
week at 95c to 974c per dozen. Several of the local chains are 
featuring standard corn still at three cans for 25c, and they ran 
out of supplies. Owing to the uncertainty as to the length of 
time now required to bring up shipments from Maryland by rail, 
the distributors were obliged to buy on the spot market. 

Pineapple Cargo Lost—Letters received by several members 
of the local trade state that there was a quantity of Hawaiian 
canned pineapple in the cargo of the ill-fated steamer “City of 
Honolulu,” which burned in the Pacific on October 12. The cargo 


is a total loss, and caniiot be replaced, as the demand has been 
so active this year that most of the packers have been pro-rating. 

Sardine Buying Limited—The demand for Maine sardines 
has been of hand-to-mouth nature during the week. Following 
recent advances, which have brought the general market up to 
$2.90-$3.00 per case for quarter keyless oils, distributors have 
been operating cautiously and taking stocks only for immediate 
requirements.. Southern California canners are offering new- 
pack sardines, packed in olive oil, at $10.50 per case of 100 tins 
of quarters, double layer, 8-10 fish per can; $8.00 per case for 
quarters, single layer, % fish to the can, and $13.50 per case 
for halves, double, 8-12 fish to the can, all prices f, 0. b. cannery. 
The California sardines are meeting with an improved inquiry, 
and it is expected that the national advertising campaign started 
by F. E. Booth & Co. will stimulate the demand for California- 
packed sardines considerably. 

Saimon Firmer on Coast—The Seattle salmon market has 
developed a stronger tone during the past week. Stocks of chums 
are reported practically cleared, while pinks have firmed up and 
are now generally quoted at $1.15 per dozen, The market has 
shown no change on reds. 

Wisconsin Peas Closely Sold Up—Reports from Wisconsin 
state that there are less than 500,000 cases of 1922-pack canned 
peas remaining unsold in the hands of the packers, and that 
stocks are well scattered, no one packer holding any large quan- 
tity. Standard No. 5 sweets are reported to be hard to buy at 
$1.10, f. o, b. factory. 

This Is What Hurts the Canning Industry—Considerable 
feeling has been aroused in local canned foods circles over a 
statement contained in a recent trade circular to brokers, issued 
by the Fred B. Neuhoff Co., of Los Angeles. The circular, in 
offering new-pack California spinach, said: “Have your buyers 
beware of spinach that has been packed any length of time—it 
turns dark and may kill off some of their friends.” The intent 
pt the writer may have been to intimate that the unfavorable 
appearance of the spinach might kill off trade. But the natural 
inference is that it would kill off the consumer who ate the spin- 
ach. A statement of this kind, coming from a canned foods dis- 
tributor in a bulletin intended only for the eyes of the trade, 
would create untcld trouble for the canning trade if “picked up” 
by one of the great daily newspapers, which would take the view 
that canned spinach is so commonly recognized as poisonous that 
the distributors joke about it. Circulation of this report outside 
of the industry itself would go far toward undoing much of the 
great work of the National Canners’ Association in fighting the 
botulism scare. 


NOTES 


M. L. Toulme, ‘secretary of the National Wholesale Grocers’ 
Association, way back at his desk this week, after having been 
absent for more than a week, attending a meeting of the execu- 
tivev committee in St, Louis. 

George H. Denton, well-known canner of Denton, Md., was 
a visitor in the New York market this week. 

Manufacturers of advertised brands of evaporated and 
sweetened condensed milk advanced again this week, the advance 
being 25c per case, making the present market $6.40 on con- 
densed, and $4.85 on evaporated. 

C. T. Whitney, of the Thlinket Packing Co., of Astoria, Ore., 
was here this week, making his headquarters with J. M. Mc- 
Niece & Co., his brokers here. 

Frank Reynolds, of the well-known canned sardine, oyster 
and shrimp firm of the B. O. Bowers Co., is back on the job. Mr. 
Reynolds spent the past week at Baltimore, where he went for a 
minor operation. 

S. P. Sanford, of the F. E. Booth Co., of San Francisco, was 
here this week, stopping with Van Bokkelen Bros. 

Wm, B. McMechem, the prominent canned foods broker, sus- 
tained a broken wrist in a street car accident this week. 

P, E. Harriss, the well-known salmon packer, was in the 
market this week. 

News from California tells of the death of M. J. Fontaine, 
one of the pioneer members of the California fruit-canning in- 
dustry. Mr. Fontaine was with the California Fruit Canners’ 
Association in the old days, subsequently going into the Cali- 
fornia Packing Corporation. 

“NEW YORK STATE.” 
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MAINE MARKET 


First Snows — Maine Corn Well Cleaned Up — Prices Hold 
Well — Stringless Beans In Demand — Good 
‘ Raw Apples Scarce And High—Notes. 


Portland, Me., Oct. 27, 1922. 


Maine has had its first touch of winter, with snow in the 
northern counties for several days. In fact, we have had all 
kinds of weather, the past week producing one of the most 
severe electrical storms of the season. As a whole the weather 
is seasonable, and there is every indication of an early winter. 

Movement of crops, including canned foods, is heavy at 
this time; there is some delay occasioned by the scarcity of 
cars, but not enough to give us any great concern. Potatoes 
are moving steadily, and Aroostook spuds bring high prices in 
the market this season owing to their keeping much better than 
those from other sections. 

Maine corn is well cleaned up, and the balance is mov- 
ing every day. Fancy corn is held at $1.40 factory, with 
one or two lots still offered at $1.35. And there is some very 
fine quality in the present offerings. Golden Bantam has 
cleaned up during the past week, the price having held at $1.75, 
Standard grades are not very much in evidence, but one or two 
packers report that they have moved their standard corn at 
around $1.00 a dozen, some getting a little better than this 
figure for nice goods. There is no stock in No. 10 size, either 
Crosby or Bantam. 

A recent offering of cut stringless beans was very popular 
indeed. A distant buyer found that his pro-rata delivery 
amounted to much less than a carload, and rather than pay 
local freights all the way across country he accepted the brok- 
er’s offer to resell. It is understood that the 2s went at $1.20 
and the 10s at $5.00, which were the opening prices and ob- 
tained all during the selling season. 

The apple season is short, but not sweet. It develops that 
the constant rains during June either washed off the spray 
which was used or prevented any spraying at all, and that as a 
result very few orchards are showing a firm quality of fruit. 
These lots are bringing very good prices, and canning costs 
are consequently high. Canned apple opened at $4.00, broke 
to $3.75 for some time and later was even less than that figure. 
The majority of contracts were taken at the $3.75 price, and 
that is the base quotation today when nice quality can be 
picked up, There are one or two cars of very nice 1921 pack 
apple held, proving of as good or better quality than new goods, 
which are selling in place of-1922 pack. 

Notes—-Mr. A. P. Jacobs of the Continental Can Company 
has been in Maine on a short vacation, coming by automobile 
and accompanied by Mrs. Jacobs. 

Herbert E. Thurston of this city, one of the proprie- 
tors of the New Chase House, president of the Minot Pack- 
ing Company and president of the Manufacturers’ Direct Im- 
porting and Exporting Company of Boston has been chosen 
president of the Confederated Home Abattoirs Corporation of 
Maine to succeed Lester A. Mercier, resigned. Mr. Thurston 
has been in the packing business for 35 years. MAINE. 


CHICAGO MARKET 


Buyers Are Tired of Advancing Prices on Tomatoes—Believe 
Prices Have Reached Point Where Tomatoes Will Not 
Sell Freely—Canners Won’t Confirm at Prices 
—Corn Unchanged—Notes of Market 


Chicago, October 27th, 1922. 


The buyers of canned tomatoes are quitting the game. They 
have tired of having their orders at named prices declined and 
the price jumped from 5 to 10 cents per dozen by the sellers. 
They tell me that they have followed the market as far as they 
are going to follow it, and that prices are now beyond the point 
where tomatoes in cans will sell freely and that they do not care 
to stock up with goods that cannot be moved quickly. 
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These observations are not personal opinions of mine, but 
are the sentiments of buyers to whom I have talked about the 
situation, 

My own experience in the past month in trying to sell canned 
tomatoes has been eminently unsatisfactory. 1 am in the canned 
foods brokerage business, and my firm has, in thirty days past, 
wired, phoned or written orders for canned tomatoes from bona- 
fide buyers, at prices quoted to sell by, for more tnan thirty-two 
thousand cases of tomatoes. 

Out of the entire business we have secured confirmations 
for eighteen hundred cases. The replies would advance the price 
to where the buyer would say that he could buy at a lower price 
from soineone else, or the seller would say that he had concluded 
to hold his tomatoes for a higher market, or that he had sold 
out. I find that my experience is about the same as that of other 
brokers, though some of them have been a little more fortunate 
in getting sales closed. 


Several of them have told me that they have quit selling 
canned tomatoes, as the brokerage they get from it does not pay 
them for the work and time devoted to it, and that they can 
make far more money in working on other kinds of canned foods. 
Several of them held that the tomato canners seemed to prefer 
to sell their goods through home brokers or factors, rather than 
through the sales broker located in the same town as the buyer, 
and that the home broker or factor gave the preference in clos- 
ing sales to direct orders on which brokerage need not be divided, 
and turned down the orders s2nt in by other brokers, 

I em not charging these things myself, but am recording 
the opinions and feelings of quite a number I have conversed with. 

A eanner has an absolute right to get all he can for his 
products, and should do so. He generaily needs the money, and 
is entitled to it. He has a right to sell his goods through any 
agency he prefers, or to hold them off the market if he desires. 

There is a point, however, where the patience of selling 
brokers is exhausted, and, like the wholesaler, who believes that 
prices are as high as they should be, the broker is likely to get 
tired and starved out, quit the game, and drop the selling of 
canned tomatoes. He must live, and if he is compelled to divide 
his brokerage, pay out telegrams, postage, office rent, stenog- 
raphers’ salaries and wear out much shoe leather, for which he 
gets an insignificant return, he cannot be blamed if he “quits the 
tomato game.” 


Canned Tomatoes—I hear that there is a breathing spell on 
in Indiana tomators, and that the prices are just a little easier, 
but not lower. For 2s standard the price, f. o. b. Indiana can- 
nery, is 95¢ to $1.90 per dozen, and for 39 the price is $..35 te 
$1.40 per dozen for standard grade, f. 0. b. cannery. The size 
10 is very scarce and is being held at $5.25 for standard grade, 
f. o. b. Indiana cannery. 


Canned Corn—The market for canned corn is unchanged. 
Standard corn is selling freely at 20c, f. 0. b. canneries, and so 
far as I can learn there is no shading of that price, but some 
sales from favored canners have been made at a price two and 
a half and five cents higher. 


Buyers Withdrawing—I find that a number of the buyers 
are withdrawing from the market who have been rather active 
of late. They say that they are now receiving heavy shipments 
of corn, tomatoes, salmon end California fruits, as well as other 
articles in canned foods which they bought for future delivery, 
and have as much as they care to undertake to pay for in the 
goods arriving, and do not care to have other goods coming. 
They say that nearly all canners everywhere seem to want to 
draw drafts against their shipments, and that they have all the 
sight drafts now that they care to see, 


The season for Thanksgiving and the approach of the Christ- 
mas holidays is here, and the wholesalers are paying a great 
deal of attention to seasonable goods, and their salesmen are 
busy selling raisins, prunes, dates, nuts, candies, mince meat, 
preserves, jellies, and are giving very little attention to canned 
foods. 


This will now be the case until after January 1st, 1923. Then 
there will be a period from December 15th to January 1st, when 
buyers will quit buying entirely in order to reduce their in- 
ventories which they take on the first day of the year. Then 
they will do no buying to speak of until about January 15th, or 
until their stock is all figured up and they know what their policy 
for the new year is to be, all depending upon whether their house 
or their department has made a profit or not. 

The going into bankruptcy of the Sheppard-Strassheim Co., 
of Chicago, is very much regretted by the trade here. The house 
has been in existence about 15 years, and its officers have worked 
very hard and earnestly to make the business successful. 

They were hard hit about two years ago, when the big era 


wa 


10 THE CANNING TRADE. 


of deflation in the wholesale grocery business came, and though 
they fought hard, they have never been able to recover from.the 
losses then incurred, and in which period nearly every wholesale 
grocery house in the United States lost heavily. 

Mr. George Sheppard and Mr. Daniel Strassheim, the heads 
of the firm, are highly regarded in Chicago, and their bad for- 
tune has excited much sympathy. The assets are valued at 
$250,000, and the liabilities are $167,000, and it is thought that 
all creditors will receive full payment, but that the stockholders 
will suffer a severe loss. Some efforts to reorganize the business 
are being made, but it is not known whether they will be suc- 
cessful, “WRANGLER.” 


CALIFORNIA MARKET 


Demand Showing Improvement—Better Grades of Fruits in 
Light Supply and Gaining Strength—Rains Hurt Toma- 
toes, But Packing Continues—Figs in Good De- 
mand—Future Spinach Being Offered—Notes, 


San Francisco, Oct. 27th, 922. 

The Market—The demand for California canned fruits 
and vegetables is showing an improvement, but sales are not 
large, as many packers have but limited lines to offer. Many 
have made withdrawals of offerings of late, and it is with 
difficulty that even modest orders for assorted lines can be 
filled. The situation is especially strong on fruits, where the 
better grades are in light supply. It has been known for 
some time that fancy and choice peaches were a short pack 
and virtually sold up, but it was felt by many buyers that 
there would be plenty of standards available, as the crop was 
a good one. . This grade is getting well scid up and prices on 
the higher grades are heing advanced by those who have any 
at all in order to move the second and pie grades, on which 
there is a surplus. The packing of fruit is virtually at an end 
and the work of tabulating the pack will be commenced 
shortly. 

lomatocs—-The recent rains did some damage to tomatoes 
and the cold weather that foilowed has retarded the ripening 
process, but packing is still under way. Should conditions 
be favorable for a few weeks the rain might prove of decided 
value, as tomato vines have taken on a new growth. The 
market is very firm, with most packers declining to accept 
further businezs until the extent of the late pack is definitely 
known, The Government recentiy came into the market for 
30,000 cases of solid pack tomatces, but canners did not submit 
bids, those submitted coming from jobbers. 
were $1.80 for the No. 2% size, with some demanding even 
more. 

Figs—The California Peach and Fig Growers has brought 
the fig packing season to a close and an excellent demand is 
reported for the output, notwithstanding the fact that it is 
a new one. Calimyrnas in syrup, in No. 2% cans, are quoted 
at $3.65, while the No. 10 size is quoted at $11, $12 and $13 
a dozen, depending upon the count of fruit per can. Solid 
pack pie figs are quoted at $6.50 for No. 10s. The acreage in 
figs is rapidly being extended and a substantial increase in the 
canned output will undoubtedly be made yearly for some time. 

Pears—The organized pear growers of California will cele- 
brate Pear Day on November 13th, when the second annual 
meeting of the California Pear Growers Association will be 
held at Berkeley, in co-operation with the College of Agri- 
culture. Some interesting publicity, designed to increase the 
use of this fruit, has been arranged for this occasion. 

Spinach Futures—Several California packers are booking 
orders for the 1923 pack of spinach and have named definite 
rates which are guaranteed against the opening prices of 
larger operators. For January and February shipment they 
are quoting goods at $1.30 for No. 2s, $1.60 for No. 2%s and 
$5.25 for No. 10s. Prices for shipment in March, April and 
May are five cents lower on the small sizes and 25 cents lower 
on No. 10s. 


Salmon—wWhile salmon packing is largely at an end for 
the season the output for the Pacific Coast is still a matter of 
conjecture and estimates very widely. An organization of 
Seattle brokers has made an estimate of 7,125,000 cases, but 
many other interests contend that this figure is far too high, 
and that 5,000,000 cases will be nearer the correct figure. 
Market conditions are very satisfactory to canning and bank- 


Most of these’ 
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ing interests, for while the season’s pack is expected to be a 
couple of million cases larger than that of last year, there 
are about two million less cases of chums and pinks available 
Even now chums are scarce and there is a question in the mind 
of some if this grade has not been oversold. The fall packing 
season is on but the pack on Puget Sound will doubtless be 
curtailed by the new tariff of two cents a pound on fish 
brought in from British Columbia. 

Coast Notes—Mark John Fontana, director of the Cali- 
fornia Packing Corporation, and one of the founders of the 
fruit canning industry in this State, passed away at his home 
in San Francisco on October 19th, at the age of seventy-three 
years. Shortly before his death he had been made command- 
atore of the Order of the Crown of Italy in recognition of his 
efforts to promote friendly relations between the land of his 
birth and his adopted country. 

Mark Fontana came to San Francisco-in 1868 and at first 
worked as a janitor in a barber shop, later securing a position 
in a fruit commission house. In five years he was a partner 
in the concern. Later he joined with C. M. Volkman in the 
fruit and produce business and for a time was with G. Ginoc- 
chio in a similar line. In 1880 he relinguished his interests 
in the produce business and engaged in the fruit canning 
business, being one of the first to attempt it on an extensive 
scale. He founded the firm of M. J. Fontana & Co. and de- 
veloped a large business. In 1899 he merged his interests 
with the California Fruit Canners Association and became 
general super.ntendent of this concern. Later this firm merged 
with the California Packing Corporation and Mr. Fontana was 
chosen a director, an office he held at the time of his death. 

In addition to his extensive cannery interests Mr. Fontana 
had many other holdings and was president of the California 
Wine Association, director of the Italian-American Bank, di- 
rector of the Italian Vineyards Company and of the Di Giorgia 
Fruit Company, He was a member of the Pacific Club, the 
Olympic Club, the Commercial Club and of Esperanza Lodge 
of Free and Accepted Masons. He is survived by his widow, 
Nellie T. Fontana, by a daughter, Mrs. Margaret M. Cushman; 
and by three sons, Mark E., Roland D. and Richard G. Fontana. 

The Board of Directors of the Hawaiian Pineapple Com- 
pany, Ltd., Honolulu, T. H., has been increased by three and 
new members have been chosen as follows: Frank C. Atherton, 
T. H. Petrie and W. W. Goodale. The new members represent 
the interests of the Waialua Sugar Company, which now owns 
one third of the stock of the pineapple company. 

The cannery of Libby, McNeill & Libby, at Gridley, Cal., 
ended the season’s run the middle of October, with an output 
estimated at more than 225,000 cases. The plant was operated 
longer than most plants in the Sacramento Valley. 

A. W. Eames, Vice-President of the California Packig 
Company, has sailed from San Francisco for Honolulu, accom- 
pained by Mrs. Eames. 

The Pacific Pea Packing Company has completed a pack of 
green lima beans at its plant at Oakdale, Cal., and will shortly 
commence the packing of pumpkin. 


“BERKELEY” 


A HOME STAYING TRAVELOGUE 

The butcher had accidentally got locked in one of his own 
cold storage compartments filled with wienies. 

“It is just like being lost in the Arctics,” he mused when 
the realization of his plight settled down upon him. “If a re- 
lief expedition doesn’t reach me, I’ll be just like any’ other 
Polar traveler in distress, I'l] have to eat my own dogs.” 


ACCORDING TO SIZE 


Teacher-—George, what would you do if another boy called 
you a story-teller? 

George (aged 6)—To my face, teacher? 

Teacher—Yes. 

George—About how big a boy ?—Chicago News. 


CANNING MACHINERY EXCHANGE 


Canning Machinery Bought 
Canning Machinery Sold 
CANNERS SUPPLY 


Marine Bank Bldg., Baltimore, Md. 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGN ERS AND MANVFACTVRERS 


_ LABELS AND CARTONS 


Cuicaco. IL. DETROIT, MICu. OMAHA, NEB. 
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wise, desirable. The Monitor Pea 
Grader is accurate in its sizes and you will eventually use it. 

‘Very shortly now, you will be planning for the 1923 pack. You have 
everything to gain by planning for a MONITOR Grader. 


Close Pea Grading is profitable—like 


Canadian Plant HUNTLEY MFG. CO. 
SILVER CREEK, N. Y. CARTER co. 


FRANK E. RUNDLE 
88 32nd. St., Milwaukee, Wis. 
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FOODSTUFFS ROUND THE WORLD 
Germans in Oldenburg Using Rye for Money — Rumanians 
Making “Home-Brew” Out of Prunes—Austrians More 
Cold Than Hungry—Dutch Have Too Much Fruit— 
New Almond-Peach Fruit in Mexico. 
Germans ‘to Use “Rye-Notes” As Medium of Exchange. 


Rye is to be the medium of exchagne of the Germany 
free state of Oldenburg, according to word just received by 
the Departmnt of Commerce from its commercial attache in 
Berlin, A ‘‘Rye-note” is to be issued based upon a rye value 
and will be worth a certain amount of rye. After four years 
the holder of the note is to receive the gold value then preva- 
lent for the amount of rye indicated on the note. 

How They Make “Home-Brew” in Rumania. 

Rumanian runes are beginning to make themselves felt 
in certain sections of Europe as growing competitors of our 
California prunes in European markets, according to a report 
from Commercial Attache Van Norman, Bucharest, in a re- 
port to the Department of Commerce. Perhaps the greatest 
use for prunes to the Rumanian is in making “Zweeka,”’ an 
alcoholic beverage containing about 15 per cent alcohol. This 
is very much liked by the Rumanians and takes the place of 
whisky in that country. The total prune production of Ru- 
mania is about 350,000 hectolitres. Approximately 600 prune 
trees are cultivated upon each hectare of land. 

Austrians Buying Fuel in Preference to Food. 

Frel for the winter is a more pressing demand upon the 
Austrian just now than such a luxury as condensed milk, and 
they must use all available money for the purchase of coal 
and wood, says Consul Carol H. Foster, Vieuna, in a report 
on the Austrian market for condensed milk, just received at 
the Department of Commerce. Sales of condensed and evap- 
orated milk have fallen to practically nil, but experts state 
that there is great likelihood of a lively market for this article 
later, as many cows have been slaughtered this summer for 
beef, with a resultant falling off in the Austrian production 
of fresh milk. 


Too Much Fruit in Holland. 


The prolific fruit crops of Holland this year, instead of 
benefitting the Dutch farmer, are placing him in as bad a 
position as if the crops had practically failed, according to a 
report just received by the Department of Commerce from 
Consul Frank W. Mahin, Amsterdam. ‘The usual market for 
Holiand’s surplus fruits is Germany,” says the consul, ‘‘but 
the low and fluctuating value of the mark has made sales to 
that country impracticable. Therefore, England has become 
the principal market, and great quantities of fruit are being 
exported thither——-more apparently than can be readily ab- 
sorbed, as only very low prices are obtainable.” Apple and 
pear trees would break down under their heavy loads, but for 
propping. Plum crops are very large and the yield of peaches 
is so great that they are retailing at less than five cents each 
in markets where they are usually excessively expensive. 


Arabs Eat Fish Three Times a Day. 


Every day is “fish day’ in Aden, Arabi. according to 
Consul Raymond Davis in a report to the Department of Com- 
merce. Arabs, Indians, Somalis and Jews, making up the pop- 
ulation of that dry country, are fond of fish—the Arabs par- 
ticularly, who require fish with every meal, sometimes in 
three or four different forms. It takes 200 fishermen at Aden 
to keep up the daily supply, and these men go out in their 
little canoes and catch an average of six or eight large fish, 
which brings them from three to five rupees each. Accord- 
ing to the Consul, these fish weigh from 15 to 20 pounds 
each. 


The Tragedy of China’s Tea Trade. 


The decline of China’s tea trade is the greatest commer- 
cial calamity that has befallen that country, and one for which 
there is little justification, says Consul General Cunningham, 
Shanghai, in a report to the Department of Commerce. Cey- 
lon and India have been wise;: the Chinese have been slow. 
Tiley have failed to read the signs of the times, with the 
result that their former great tea trade is passing to their 
southern neighbors. Green, black and brick tea are still being 
exported from China, but in pitifully small quantities,: com- 
pared to the hundred of millions of pounds exported when the 
Chinese tea industry was in its prime. The two principal va- 


rieties of green tea, known as “Chu” and “Yui” will always 
The leaf the former has the 


be in demand the world over. 
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appearance of a pearl, which is, in fact, the meaning of “Chu.” 
The leaf of the latter variety is longer than that of the “Chu.” 
The best green tea is supposed to be Hyson. The heaviest 
a now is Green Powder, and the next Young Hyson and 
yson. 
New Mexican Fruit, Combination of Peach and Almond, 

A new fruit combining the luscious taste of the peach 
and the tang of the almond has just been produced by Dr. 
Juan Balme, plant wizard of the Mexican horticultural de- 
partment, after years of experiments. Seven years ago Dr. 
Balme began the work of fertilizing the blossom of the peach 
with the pollen of the sweet or edible almond, says a report 
just received by the Department of Commerce from its rep- 
resentative in Mexico City. Prior to this he imported from 
the United States trees of a fine, juicy, sweet freestone peach 
and of the fine paper-shell almond grown in California. What 
Dr. Balme has done is to eliminate the useless bitter kernel 
of the peach and substitute in its place a valuable article of 
commerce. The new seed looks like the edible almond and, 
while a little thicker than that of its maternal ancestor, the 
shell has the fibre of the almond shell and the kernel is of 
the size, consistency and taste of the edible almond. The 
flesh of the new fruit is sweet and juicy and agricultural ex- 
perts think it superior in delicacy of flavor to its paternal 
ancestor, the peach. The new fruit ‘is called the Peachmond. 


American Lard Being Boycotted in Switzerland. 

American lard in Switzerland is fighting a losing battle, 
according to a report received by the Department of Com- 
merce from Consul A. B. Lane, Berne, Switzerland. Two 
of the largest concerns in Switzerland which manufacture veg- 
etable cooking fats are controlled by French and Dutch cap-, 
ital who, nevertheless, advertise their products as “genuine 
Swiss.’ The Swiss are urged by these concerns to ‘expel the 
American lard from our kitchens” in view of the fact that 
“our watches, needlework, etc., are not bought in America at 
present.” These foreign capitalists it is said have also pre- 
vailed upon the Swiss grocers’ associations to request the 
American exporters under threat of a boycott to discontinue 
holding stocks of American lard in Switzerland. The Swiss 


and the American governments are powerless to act in the 
controversy. 


Barter Between New Brunswick and “Dixie-land” Proposed. 


If the proper steamship service can be inaugurated, it is 
likely that regular exchanges of the products of New Bruns- 
wick and of our Southern States will take place, according to 
a report received by the Department of Commerce from Vice- 
Consul F. C. Johnson, Fredericton, New Brunswick. The pop- 
ulation of the Southern States, approximately 30,000,009, 
consume potatoes, turnips, apples, etc., which are abundantly 
produced in Canada, while the Canadian province requires 
the cotton, corn, coal, fruits and early vegetables of the 
Southern States. The proposed line of steamers would touch 
at Baltimore, Norfolk, Charleston, Savannah and other ports, 


Salt a Luxury in Mexico. 


Common refined salt is such a luxury in Mexico that only 
a very small proportion of the people can afford it, says Con- 
sul General C. I. Dawson, Mexico City, in a statement re- 
ceived by the Department of Commerce. The poorer classes, 
constituting approximately 80 per cent of the population, use 
a native salt which is very coarse and unrefined. The people 
buy this grade of salt and grind it in their own homes. 


Big Potato Surplus in Canada and Norway. 


Favorable growing conditions throughout the world have 
resulted this year in good potato crops in many countries, and 
the United States is- being offered their surplus potatoes for 
the first time in years, in spite of our own bumper potato 
crop. Canada’s over-production is proving a serious matter 
to the growers. According to American Consul George N. 
Ifft, Bergen, in a report to the Department of Commerce, Nor- 
way’s potato crop exceeds 1,000,000 metric tons, and the Nor- 
wegians are seeking markets in the United States, England 
and elsewhere. Shipments have already been made to Cuba, 
and an effort is being made to find a South American market 
through the Norwegian exhibition at the Rio de Janeiro ex- 
position. 


Short French Fruit Crop Stimulates Canned Fruit Imports. 


Canned fruits are being called upon by the French to 
make up for the shortages of the French fruit crops this year, 
according to word received by the canned foods unit of the 
Department of Commerce from Consul Jaeckel, Bordeaux. A. 
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HELICOID CONVEYOR 


CNTINUOUS fights (without laps or rivets), and heavier flights on larger 
pipe, make Caldwell Helicoid Conveyor by far the best on the market. It is 
the recognized standard conveyor of this type. 


The price is no more than for ordinary screw conveyor. 


H. W. CALDWELL & SON CO. LINK-BELT COMPANY, OWNER 
Chicago, 17th St. and Western Avenue Dallas, Texas, 709 Main St. New York, Woolworth Bldg. 


END STACKING MACHINE 


The End Stacker shown, is designed to be placed adjacent to any of our 
various sanitary end producing machines where it is desirable to stack 
ends as discharged. It is also well adapted for any work such as baking 
powder, lye or cleanser bottoms, or any ends having straight or curled 
flanges. This device is built in two sizes, and being entirely automatic, 
receives aud places the ends in a neatly stacked form. The object of this 
Stacker is to elminate hand stacking and possible damaged caused by ex- 
cessive handling. 

Adjustment is also provided to var ythe height of the intake ore so as 
to correspond with the discharge of the machine to which it is attached. 
The can endsas received are stacked automatically fromthe bottom. The 
hopper has sufficient capacity to accommodate 36’’ of ends and is so con- 
structed that they may be removed without interfering with the continu- 
ous operation of the machine. The adjustment for different diumeters is 
very simple and can be accomplished in a few minutes. The complete 
apparatus requires very little floor space and is provided with grooved 
pulley that allows it to be operated dire from the adjoining machine. 


McDONALD MACHINE CO. 


Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. 
7600 South Racine Avenue, Chicago, Illinois. 
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demand for American canned fruits exists, states the consul, 


sufficient to justify efforts made to create business relations. . 


The shortage will probably make itself felt about November 1. 


Isle of Pines Grapefruit Popular. 

Grapefruit from the Isle of Pines is continually growing 
in popularity in American markets, and August shipments of 
this fruit have reached the total of 41,135 crates, compared 
to 9,960 for August of last year, says Consul Foramn in a 
report to the Department of Commerce. Prices of $6 to $8 
per crate are being realized in New York, 

Cuban Sugar Mill Breaks Production Record. 

Establishing a world record, a Cuban sugar mill has al- 
ready ground over 350,000,000 pounds of sugar this year to 
August 31, according to American Consul Duffee in a report 
received by the Department of Commerce. Indications are 
that the crop, which will soon be finished, will amount close 
to 4,000,000 long tons. During the first eight months of 
1922, 1,473,829 pounds of sugar, valued at $35,059,803, were 
shipped from Cuba to the United States—about twice the 
quantity shipped during the same period of 1920, when sugar 
prices were excessively high. The 1920 sugar was valued at 
$88,374.248. 

Lichee the Chinese Peanut. 

What the corner peanut stand is to the American, the 
lichee peddler is to the Chinese, says Consul Price, in a re- 
port to the Department of Commerce. The lichee is grown 
on a ree about the size of an apple tree, which does not ma- 
ture until the twentieth year. The fruit grows in clusters of 
from three or four to a dozen, is green at first and ripens to 
a bright strawberry red. For export the lichee is dried in the 
sun. In the process the skin becomes brown and with the 
shrinking of the flesh, which becomes detached from the skin, 
takes on the aspect of a shell, whence comes the erroneous 
designation ‘“‘lichee nut.” 

New Way of Stacking Grain. 

A new way of stacking bundles of grain or flax in the 
field. known as the Martin Hut method, has been developed 
by Mr. Samuel Martin, an Irish farmer of Bahkeel, and owing 
to the success of this method and its adoption by the Ulster 
Farmers’ Union, it is the belief in general that it is only a 
question of time and learning before it supersedes present 
methods throughout the agricultural industry, according to a 
report from Vice-Consul George H. Barning, Belfast, received 
by the Department of Commerce. The hut method, the orig- 
ator claims, ensures perfect ventilation and rain runs off the 
thatch. Grain can be put up even if damp. 


A Milliom a Month in American Money for Honduran 
Fruit Workers. 

American companies established in the northern part of 
Honduras for the growing of fruit are spending a total of 
$1,000,000 every month on payrolls. Practically all the fruit 
is shipped to the United States, says Consul R, S. Hoim, Tegu- 
cigalpa, in a report to the Department of Commerce. Bananas 
and cocoanuts are grown at sea level, while a few miles away 
in the highlands apples and peaches produce profusely. 


Two Persons Share the Secret of Mocha, 


Pure Mocha coffee—when you can get it—represents one 
of the most jealously guarded ‘‘trade secrets.”” This coffee is 
grown in the Yemen district of lower Arabia and is carried 
to the port of Aden by caravan or by sea, where it is cleaned 
by native women and children and sold to the export brokers, 
says a report from American Consul Davis received by the 
Department of Commerce. At Aden the various Mocha mix- 
tures are made for shipment. These are secret, the exact pro- 
portions which are used being known only to one or two 
persons, and these vary according to the country of shipment. 


SOUTHERN CAN COMPANY OF BALTIMORE ESTABLISHES 
NEW BRANCH SALES OFFICE IN NEW YORK CITY 
To render improved service to its many customers in and 


about New York City, the Southern Can Company has just 
established a branch sales office at 17 Battery Place, New 


vork, and is sending Mr. W. Chauncey Crawford, of the home 
ovlice. there to take charge. 

Mr. Crawford has been connected with the home office 
for several years, in the sales department, and is well fitted 
to assume his new duties. 

, This company has in recent years very largely increased 
its general line of cans, and while the sanitary can business 
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still represents the greater portion of its production, the in- 
crease in other lines permits a more continuous operation the 
year round. 

This company has also increased its wooden box making 
equipment, as well as its lithographing facilities. 


NEXT: INDIVIDUAL BEANS IN INDIVIDUAL CANS 


The Thomas Canning Company, of Grand Rapids, Mich., 
under date of October 11, 1922, sent out the following circu- 


lar letter, as they say, “to every wholesaler in the United 
States worthy the name: 


STOP, LOOK AND LISTEN, 
DANGER AHEAD. 
MR. WHOLESALER: 


READ THIS CIRCULAR IF YOU NEVER READ AN- 
OTHER ONE THAT EVER COMES TO YOUR DESK. THIS 
IS YOUR FUNERAL, NOT OURS. 

There is not a Wholesale Grocery Merchant in this entire 
country who does not lie awake nights pondering for some 
way to meet the competition of advertised brands or PORK & 
BEANS, which advertising COMPELS him to handle at a mar- 
gin that does not pay him for the mechanica) work of dis- 
tribution. 

So keen is this desire on the Wholesaler’s part that there 
is a tendency, at the present time, to try te buy Beans packed 
in the full No. 2—21 oz. cans, at a price which will permit 
the Wholesaler to make a fair margin of profit on them by 
putting them on the market to retail at ten cents per can in 
competition with certain advertised brands, in the short No. 
2—17 oz. tins, which are being quite universally retailed at 
ten cents per can. ° 

DON’T DENY that you are one of those who are making 
this colossal mistake. You may be able to fool others, but 
for the sake of the reputation which your private labels may 
bear don’t fool yourself. WHY? Because it cant be done. 
It is simply impossible. No packer can put up a really decent 
pack of Pork and Beans Tomato Sauce, full No. 2—21 oz. 
tins, at a cost which will permit him to sell them to you to 
market at ten cents per can. If you tempt him to give you 
such a price, you tempt him to slight his QUALITY to a degree 
dangerous to him, but doubly dangerous to you. 

It was practically impossible to keep the No. Z can In 
that class before the war, when sugar, beans, cases, tomato 
pulp and especially cans and everything that goes into pro- 
ducing them were considerably cheaper than at the present 
time. Cans alone are eight cents per dozen higher than be-. 
fore the war, and there is no hope for further reduction for 
a year at least, 

This message comes from one who saw many a Jobber’s 
private label for Pork and Beans so absolutely ‘killed’ by 
poor quality that they have not recovered yet. The jobbers 
and packers who packed and distributed such quality: played 
vight into the hands of the advertised packer’s label beans, 
and to repeat this terrible mistake right in the face of that 
experience would be absolutely childish, and would leave noth- 
ing for the jobber’s label Pork and Beans business but flow-. 
ers and slow music. 

When it comes to packing Pork and Beans, we can pro- 
duce and sell them as cheaply, if not more cheaply, than any 
packer in the country, because we are right in the Bean belt 
and we have*the equipment in our factories to pack more 
beans per day than any other bean packer in the world—- 
which statement we can prove to the skeptical. 

The solution of this problem is so simple that the average 
wholesaler has failed to see it. Simply adopt the same size 


short No. 2—-17 oz. tin which can be delivered at a price to 
retail at ten cents per can, and which will leave both the 
wholesaler has failed to see it. Simply adopt the same size 
the distribution of Pork and Beans an ASSET instead of a lia. 
bility.” 

The Thomas Canning Company know the canned baked 
bean business, and no doubt they are right in thefr conten- 
tion; but where is this drive to smaller size cans going to end? 
If it keeps on they will be canning individual beans in armor 
plate, sure enough. 

The tomato canners generally dropped the No. 3 can this 
year and took to the No. 2. The result is a 33 1/3 per cent, 
approximate, increase in the number of packages of canned to- 
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HAMACHEK IDEAL 


VINERS AND VINER FEEDERS 
For Better Pack of Peas at Greater Profit 


FRANK HAMACHEK, KEWAUNEE, WIS. 


Mauufacturer of Ideal Viners, Viner Feeders and Chain Adjusters 
ESTABLISHED 1880 
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matoes, out of the same quantity of raw tomatoes. And the 
market on No. 2 tomatoes is not keeping step with the other 
sizes. . 


We note quite a lot of baby cans of peas, and of some 
other products. -What are we coming to? Possibly in the 
growing fashion of apartments and flats for homes, with 
babies taboo, these miniature packages are in keeping with 
the times. But to us it would seem the canners had better 
“Stop, Look and Listen,”’ rather than the distributors, or they 
will find their industry plagued with a swarm of gnat-like 
packages—every one of which takes the place of a sale— 
and no sale for canned foods. They will, in that day, have 
to change the term to ‘‘canned bites.’’ 


Sugar Prices Too High, Says Federal Sugar Refining OGo— 
Increasing Supply and Slackening Demand 
Must Bring Them Down. 


The present price of refined sugar is too high, according 


to the results of a world-wide survey of the situation by Claus 
A. Spreckels, president of the Federal Sugar Refinins Company. 
The recent increase in prices has been based on speculative 
values rather than on the supply and demand, both at present 
and in the next few months, is the conclusion of Mr. Spreckels 
and the Federal statisticians. ‘‘The rise in prices of refined 
sugar,’’ says Mr. Speckels, “has been caused by the speculation 
in raw sugar and raw sugar has gone up because those factors 
interested in the sale of raws have succeeded in bidding it up. 
“Sugar must come down because demand must slacken— 
even more this year than the normal quieting of the fall season. 
This is because over 900,000 tons more of refined sugar has 
gone into trade channels so far this year than in the same 
time last year. In the first nine months this year the total 
amount of refined sugar going into domestic channels has 
been 3,215,815 tons as compared with 2,290,377 tons in the 
corresponding period last year, That this has not by any 
means been ali consumed and that the country is plentifully 
supplied with sugar is proved by the fact that buying on new 
contracts has been very slow and withdrawals on purchases 
already made have continued at a very disappointing rate. 
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4 “Sugar prices will be forced to a more natural level in 
the coming month because Louisianna’s new crop sugars and 
domestic beet sugars will come into the market then and Cuba 
is expected to start grinding on its new crop at the beginning 
of December, a month or six weeks earlier than usual. 

“Cuba’s new crop is in fine condition and the outturn is 
expected to be at least as large as the excellent production of 
the past season, which will total in excess of 3,997,000 tons. 
It will be remembered that at this time last year there were 
rumors circulated that the crop would perhaps be 2,500,000 
tons and not more than 3,000,000 tons, whereas the Federal 
representative in Cuba estimated a production of at least 
3,500,000 tons. 


“There will be less demand from Europe for Cuban raw 
and American refined sugar next year because beet sugar pro- 
duction will be considerably increased. This year’s beet sugar 
crop on the continent will be over 700,000 tons greater than 
last year’s outrun, according to estimates from one of Federal’s 
representatives over there. It is expected that Germany’s out- 
put will amount to 1,600,000 tons as compared with 1,330,000 
tons of the 1921-22 crop and that France’s will be 600,000 
tons as compared with 277,579 tons. For all Europe the 
estimate is 4,759,000 tons as compared with the last crop of 
4,000,000 tons. 


“With the increased European production, and the 
promise of Cuba’s crop equal, if not higher than this year’s, 
and the higher Javan crop, sugar will continue in full supply. 
The sugar producing world is coming back to a normal basis 
sooner than anticipated. Java’s crop will outrun 1,750,000 
tons as compared with last year’s production of 1,649,000 
tons, according to Federal advices. 

“Present indications are that Europe will be on a more 
self-sustaining basis than was the case at the beginning of 
this year and will therefore not require the quantities of sugar 
from other sources which were purchased this year. This 
should make for keener competition in the world’s markets, 
which may become more extreme with the probable further 
increase in beet sowings next spring both in this country and 
in Europe. 

“The sugar market must face these facts of supply and 
demand and when it does sugar must come down.”’ 
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1923 
ALMANAC 


OF THE 


CANNING INDUSTRY te 


THE CANNING TRADE. 


er-subscribed ? —— 


STATISTICS OF THE PACKS, PRICES AND OTHER SUCH DATA 


YOU NEED IT EVERY DAY. There is 
hardly a day passes that we fail to get a 
letter asking for information. These letters 
come from experienced men as well as begin- 
ners. If the data is at hand we gladly give 
it; if not we seek it. All this is being complied 
and will appear in the 1923 Almanac. 


IT IS NECESSARY to every one in the 
canning, can-making, preserving and allied 
lines because it gives vital information; the 
kind that you ask your competitor for when 
ina pinch. Many questions we have answer- 
ed by personal letter or in our weekly issues 
are answered in this book, conveniently 
Indexed. 


45 YEARS TO COLLECT DATA and 
Statistics which this book contains means that 
it gives you a ‘check’ on the past; and the 
future can be judged only by the past. If you 
know what has been done you can then 
judge what might be profitably done, and this 
means success in any line. 


When you want data on the Canning Industry 
this is the book of : 


KNOWLEDGE 


( ITS EIGHTH YEAR ) 


PARTIAL LIST OF CONTENTS includes 
list of Associations, their officers, etc. 
Tomato, Pea and Corn sections and an ex- 
planation of their work; statistics on Toma- 
toes, Peas, Corn, Salmon, Fruits; weights on 
labels; dates of canning in each State; range 
of prices for past 30 years; monthly prices 
during 1921 and 1922; freight rates; weight 
of filled cases; exports ofc anned foods, etc. 
etc. 


IT IS TRUE TO NAME as it contains data 
that can be used to advantage in advance of 
each packing season, prior to sales, and dur- 
ing the work. It is a guide. 


The 1923 Almanac will be printed on fine paper, 
permanently bound. 


THE BEST SINGLE-TIME ADVETISING MEDIUM 
in this industry. Orders for advertising now 
being taken. 


— Published by — 


Che Canning Grade 


BALTIMORE, MARYLAND 


Che Journal of the Canning Industry 
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ITALIANS STRIVE FOR BETTER TOMATO PASTE. 


An effort is being made by Italian canners of tomato paste 
to standardize their product and establish prices, says Homer 
M. Byington, American Consul at Naples, in a report to the 
Canned Foods Unit of the Department of Commerce. Under 
present conditions the manufacturers complain that the Amer- 
ican pure food laws are too strict and that it is almost im- 
possible for them to comply. Most of the paste reaches the 
factory partly manufactured by the small farmers around 
Naples. The tomatoes are partially crushed and dried in the 
sun. This product is sold to the factories where it is put 
into tins of from 200 grams to 10 kilograms (7.04 ounces to 
22 pounds) for shipment. 

Generally speaking, the Italian paste is higher in price 
than the product of the United States packers, but it is also 
said to be superior in flavor. This enables it to compete in 
the American market even under the handicap of higher cost. 

According to the largest canner of tomato products in 
Southern Italy, the tomato crop for this year has been ex- 
cellent. The normal number of acres was planted and climatic 
conditions have been unusually favorable. During the early 
summer it was feared that the dry weather would work some 
damage, but the fears proved unfounded. This apprehension 
pushed prices up considerably during June and July, but the 


assurance of a good yield has returned the quotations nearly 
to normal. 


CHUMS A SHORT PACK 


Says G. P. Halferty & Co., under date of October 11, 1922: 

In previous years it was customary for most of the packers 
on Puget Sound to bring fresh chums from Canada and pack 
them on this side—the reason being that they had more chums 
on the Canadian gide and the price of fresh fish lower. The 
packers figured on doing the same thing this year and it was 
estimated the Puget Sound chum pack would total between 
250,000 to 400,000 cases. But the unexpected happened! Our 
good friends in Washington, D, C., tacked on a duty of 2¢ per 
pound on fresh fish, which is equivalent to $1.50 per case on 
chum salmon. That means it is unprofitable to bring fresh fish 
from Canadz and it now looks like the Puget Sound chum pack 


SOSH 


JOS. M. ZOLLER & CO.. INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES BROKERS 


205-206-207 Phoenix Bidg. 
BALTIMORE, MD. 


Phones: 
PLAZA 1140 & 4484 
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CANNING MACHINERY 


FRUITS: VEGETABLES: FISH 
A.K.ROBINS & CO. BALTIMORE, MD. 


WRITE FOR CATALOGUE 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


Cleatier and Cleanser. 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing t 
delivery and short haul. 


TheJ B. Ford Co , Sole Mnfrs , Wyandotte, Mich. 


insure p P 


October 30, 1999, 


will be much less than 100,000 cases. Seme people estimate it 
as low as 40,000 cases. The average pack of chums on Puget 
Sound for the past ten years is 232,000 cases. 

There is a fair amount of Alaska Chums still unsold but con- 
fined to a few packers. To get their Chums at $1.00 it is im- 
perative that you take equal quantities of Pinks at $1.05. A few 
packers insist on 2 Pinks for 1 Chum. In past years it was cus- 
tomary to insist on the buyer taking either Chums or Pinks in 
order to get Reds. This year it is a complete reversal of condi- 
tions. You can gamble on this: Chum Salmon is short and will 
be in big demand all season, 


NOTICE OF PROPOSED PURCHASE. 


Subsistence Stores, Marines Corps, Quartermaster’s Depar- 
ment, Washington, D. C., 14 October, 1922. Sealed Proposals, 
in duplicate, will be received in this office until 11 A. M., 25 
October, 1922, and then be publicly opened for furnishing Pep- 
per, black; Sauerkraut; Sirup; Potatoes, sweet; Baking Powder; 
Beans, baked; Beans, string; Cheese; Extract, vanilla; Lard, 
tinned; Oysters, tinned; Salt, table; Cranberry Sauce; Gelatin; 
Salt, sacks; Spinach; Tapioca; Apples; Cocoanut, shredded; 
Macaroni; Mustard, prepared; Cornmeal; Cornflakes and Pickles, 
chow-chow, for delivery to Depot Quartermaster, U. S. M. C., 
Hampton Roads, Va., Post Quartermaster, Marine Barracks, 
ae a and Post Quartermaster, Marine Barracks, Parris 
sland, S. C. 


Proposals blanks and other information may be obtained 
upon application to this office. This office reserves the right to 
reject any or all bids or parts thereof, and to waive informalities 
therein. Bids from regular dealers only will be considered. 
C. L. MeCawley, Brigadier General, The Quartermaster. Sam- 
ples required. Schedule No. 157. 


CANNED FOODS WEEK INAUGURATED. 

As a result of the Washington meeting Canned Foods Week 
is on with bang. Those who attended the preliminary confer- 
ence were Roy Clark, national chairman, Russell Kingman and 
H. L. Herrington, national committeemen, Frank Englehart and 


Ke gs 


CIDER-- 
PICKLES-- 
BARRELS SoftDrinks, etc. 
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TLANTIC CANS 


HIGHEST QUALITY 


PLAIN LACQUERED 


Packers 

Syrup Refiners 

Milk Canners 

Lard and Compounds 
Peanuts and Peanut Products 
Powdered Milk 

Fresh Oysters 

Paints 


Jobbers’ Friction 
and Wax Top Trade 


BALTIMORE 


LOWEST PRICE 


LITHOGRAPHED 


Our large production assures prompt 
and satisfactory service. 


Our co-operation increases YOUR sales. 


ATLANTIC CAN COMPANY 


MARYLAND 


SOS 


TOMATO—“The Landreth” 


Price $7.00 per pound 


VARIETIES OF TOMATOES. 


LANDRETHS’ RED ROCK 
CHALK’S JEWEL 

JOHN BAER 

EARLIANA 


ROYAL R 
PERFECTION 
MATCHLESS 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Cauliflower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landret ’s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 
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John Hanna representing the Machinery people, Paul Fishback, 
representing the Brokers, John Brayshaw, Washington repre- 
sentative of the National Retail Grocers Association, and Frank 
M. Shook, National Canners Association. 

The idea originally was to call it a “Sale” this year but 
after a lengthy discussion it was decided to stick to the “Week” 
idea. The date set was March 3rd to 10th. Mr. Clark is asking 
for voluntary contributions from the canner of a minimum of 
$10 for each line the canner operates or as much more as the 
canner is willing to give. 


The retailer, as was done last year, will be asked for his co-. 


operation only. It was suggested that the same state chairmen 
be named this year as served last time. Appeals for contri- 
butions will go forward at once. It was suggested that the same 
type of red, white and blue window streamers be used this year, 
and that minature streamers of the same kind be made for 
doors, automobile windshields and delivery wagons. 


It was voted to have another meeting of the Canned Foods 
Week Committee in Chicago just ahead of the Western meeting. 
It is set for 2 oclock Wednesday afternoon, Nov. 8th. At this 
time it is hoped to have present all state chairmen and repre- 
sentatives of the National Wholesale Grocers Association, 
American Wholesale Grocers Association, National Retail Gro- 
cers Association, National Chain Store Association, Machinery 
and Supply Association and National Food Brokers Association. 

Chairman Clark addressing the N. C. A. Board meeting at 
Washington said: 

“We want everybedy to get abroad with the voluntary con- 
tribution of a minimum of $10 a line for each line operated. 
There are 3,000 lines operated in the United States. This should 
give us around $30,000. Last year we raised $16,000 and have 
a surplus of $5,000 still in the treasury. Undoubtedly during 
the campaign there was around $200,000 spent. Notable demon- 
strations were made in such cities as St. Louis, Baltimore and 
Indianapolis. This year we will need more money. There are 
more demands for literature and there will be a need of more 
expenditure in furnishing dealer helps. If the canners will 
come through and there is the proper amount of co-operation 
from all factors concerned there should be at least $300,000 spent 


educating people to the use of canned foods. It will not only 
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increase the consumption of canned foods from those who al- 
ready use them but will bring new users into the fold. 

“The big idea will be to educate more people to the use of 
canned foods. We want the co-operation of every canner in the 
United States. We hope contributions will begin to come in and 
that the canners will not wait to be solicited.” 

All contributions may be sent to Roy F. Clark, National 


Chairman Canned Foods Week, 1739 H Street, N. W., Wash- 
ington, D. C 


FEDERAL SEED BILL HELPFUL TO SEED TRADE As 
WELL AS TO SEED BUYERS 


Regulations Permissive, Not Compulsory. 


It will be noted that the provisions of the bill relating to 
Federal registration of seed are permissive, not compulsory. No 
arbitrary requirement of any sort is imposed on the seed in- 
dustry. The act authorizes the Secretary of Agriculture (a) to 
investigate the production of seeds and to devise and promote 
methods for their improvement; (b) to determine quality and 
varietal purity of any seed offered for sale in the United States, 
and publish the results of such findings together with the name 
of the person offering such seed for sale; and (c) to promulgate 
standards for the quality and varietal purity of seed in accord- 
ance with which seed may be entitled to Federal registration. 

The effect of the act will be to provide machinery whereby 
the buyer who wishes better assurance than he is given under 
present conditions in the trade as to the quality of his seed 
may obtain the assurance of a disinterested and expert third 
party, the Government, that the quality alleged to be in the 
seed is actually present. 

Seed Buyer Has No Protection Under Present Trade Con- 
ditions—Under the conditions prevailing at present in the trade 
the seed buyer has absolutely no protection. The general prac- 
tice in the seed trade is to make sales subject to what is known 
as a “non-warranty clause.’ Most seedsmen’s letterheads, and 
most packages of seeds, bear statements similar to the fol- 
lowing: “(Name of seller) gives no warranty, express or im- 
plied, as to the description, quality, productiveness, or any 
other matter of crop. If the purchaser does not accept the 
seeds on these terms they are at once to be returned.” 


We are the originators of the Sanitary 
Can-- Come to us with your can 
closing problems. 


MAX AMS MACHINE COMPANY 


101 Park Ave., New York 
Charles M. Ams, President 


BRANCHES: 
CHICAGO: 20 E. Jackson Blvd. 
ROCHESTER: 705 Commerce Bid. 
LONDON: 50 Lime Street E C 3 


MAX AMS CLOSING MACHINE - - - STANDARD OF THE WORLD 


There is a MAX AMS Closing Machine for every need 


Patented 
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Pea Seed 


Choice stocks of Wisconsin Seed Peas are very 
scarce and we advise canners who want some of our 
choice, carefully rogued Wisconsin Seed Peas to get 
in touch with us at once. 


We have only a few cars of the following varieties 
left-— 


Horsford’s Market Garden 


Advancer 
Admiral 

Green Admiral 
Perfection 


Alaska 
WRITE OR WIRE AT OUR EXPENSE TO-DAY. 


See our representative at Milwaukee, Nov. 13th to 16th, 
in regard to future contracts. 


LEONARD SEED COMPANY 


226-230 W. Kinzie St., Chicago, Illinois. 


FOR BETTER, LESS EXPENSIVE 
SHIPPING BOXES ---- See H & D 


H & D Corrugated Fibre Boxes get there with the goods. 
Shipped to a nearby town or to a point across the 
continent, they a'rive with contents intact. 


You risk no defaced labels or leaky cans when you ship in these 
better boxes. Inexpensive, convenient and far above railroad 
requirements for strength, they solve your shipping problem 
once and for all. 


Get our prices and free samples and you will be convinced of 
the efliciency andeconomy of these better boxes. 

. Ask also for your copy of 
our free ‘‘Canners B oklet’’. 


THE HINDE & DAUCH PAPER CO. 
' Member Canning Machinery 
& Supplies Assn. 
800 Water St., Sandusky, Ohio 
CANADIAN ADDRESS: 
Toronto — King St. Subway and 


| Hanna Ave. 


Corrugated Fibre 
cD Shipping Boxes 
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Kettle of Superior 
Quality 


In All Sizes 


This is the key note which for the past 
fifty years has been perpetuated in all our 
products. 


Kern Lightning Finisher 

Indiana Pulper 

Indiana Pulper Finisher 
Indiana Chili Sz uce Machine 
Indiana Pulp Filler 

Copper Steam Jacket Kettles with 
Agitators or of tilting type. 
Kook-More-Koils 

Washers, Sorting Tables 
Cypress or Enamel Lined Tanks 
Spice Buckets 

Wire Solder, Flux 

Firepots for Soldering 


130-142 E. Georgia St., 
Indianapolis, Ind. 
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Those who favor the proposed legislation feel that the busi- 
ness of merchandising seed does not differ so completely from 
every other kind of merchandising that the seedsman alone of 
all merchants may sell practically “sight unseen,” refuse to 
stand behind his merchandise in any way and throw the whole 
risk on the buyer, who, under the conditions of the business, has 
no means of protecting himself. 

Effect of Measure Helpful to Seedsman, Seed Buyer and 
Public—The seed trade is undoubtedly a highly competitive in- 
dustry. Under the present unsatisfactory conditions, the seeds- 
man whose ideals are high, who wishes to produce the highest 


quality of seed possible, suffers from the competition of the. 


seedsman whose ideals are lower, whose chief aim is lowest pos- 
sible cost of production, who does not take the same precaution, 
to control the purity and trueness to type of his seed stocks 
as his high-grade competitor, and, who, therefore, is able to 
sell his product at a lower price. The passage of the proposed 
Federal Seed Registration Act will work for the ultimate ad- 
vantage of the seed industry itself as well as for the protection 
of the buyer. Such a law will run counter to no State regula- 
tion, it will impose no revoluntionary or offensive regulations 
or methods on the seed trade, but will, on the contrary, enable 
the farmer, market gardener, or canner to know that when 
he pays for registered seed he will be getting what he pays 
for. It will also permit the education of the buyer as to the 
value of high quality seed to go forward in an orderly way, 
with an increased production of such seed to meet a constantly 
growing and more appreciative market. 


WITH THE CROPS AND CANNERS ; 


“Last Edition.” 


Pearson, Md., Oct. 23rd, 1922. 
Blight hit me hard; not over 50 baskets per acre. My 
farmers got 50 per cent of normal, but good quality. Packed 
4,000 cases No. 2. Finished packing October 3rd. 


Newark, Md., Oct, 23rd, 1922. 
Tomatoes—Acreage as usual. Crop about 75 per cent. 


Hurlock, Md., Oct. 23rd, 1922. 
Tomatoes—Acreage, 65 per cent; yield, 40 per cent. Our 
crop all harvested. 


Hobbs, Md., Oct. 25th, 1922. 
I packed tomatoes only; 75 per cent of a crop, compared 
to former years. 


Lakesville, Md., Oct. 20th, 1922. 
Packed about 8,000 No. 3. Sold and shipped out at a 
profit, I want to sell my Lakesville canning house and re- 
tire from business. Also about 100 acres of land near the 
canning house. 


Federalsburg, Md., Oct. 21st, 1922. 
Tomatoes—We had between 40 and 45‘c of a crop. 


Jessup, Md. Oct. 21st, 1922. 
Our pack was about 65‘ of what we expect. 


Salem, Va., Oct. 22nd, 1922. 
I can nothing but tomatoes and would call crop about nor- 
mal this year, 


Thaxton, Va., Oct. 17th, 1922. 

Tomatoes—Our yield per acre is around 150 to 200 bushels to 
the acre—the season was not good. Too much rain about time 
the blossoms were setting, but the quality was very good. Our 
crop, too, was rather green at the bud end—and when set long 
enough to get ripe tomatoes would be too soft, and seed pockets 
cut open. Would empty seeds, and lessen the profit—taking in 
some cases 1% bus, for a No. 3 case, and a bu. and gallon for 
a No. 2. Others may not have experienced this, but many with 
whom we talked to had same experience. Paying 40 cents for 
tomatoes—leaves us very little profit, 


Berkeley Springs, W. Va., Oct. 23rd, 1922. 
Sixty per cent. of normal crop. 


Vallonia, Ind., Oct. 21st, 1922. 

We packed about four times as many tomtoes as last year 
and about 20% more than normal year, farmers were pleased 
with yield. The pumpkin crop was short in this section, but 
quality was very good. We put up a normal pack, and on ac- 
count of dry weather the puwnpkin was very fine flavor, 

Paoli, Ind, ,Oct. 16th, 1922. 

Tomatoes—Greater than normal by 50%. Tomato pulp 

heavy yield, but largely sold as futures. 
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Seligman, Mo., Oct. 10th, 1922, 
We pack only tomatoes. Canning seasen closed. Our pack 
was 100 %. The entire season’s pack sold. 


e Ripon, Wis., Oct. 16th, 1929, 
Peas—Acreage normal. Alaskas about 65°¢ normal. Sweets 
alout 90 per cent. normal, 


Waldo, Wis., Oct. 21st, 1929, 

We pack only peas at our canning factory; commenced opera- 

tion the 23rd of June and finished packing the 27th of July, 

Planted 560 acres and packed 48,000 cases of No. 2 tins. On 
the whole we had a fairly prosperous season. 


St. Charles, Mo., Oct. 24th, 1922, 
totten—Received 1500 bushels in all of tomatoes, which is 
only thing we can. You can guess the rest and Kroger stores 
selling No. 3 at 14 cents. Oh, you Biddle! 


CAR SHORTAGE THREATENS THIS WINTER 


The official statement of the California Grape Growers’ Asso- 
ciation that the prevailing shortage of cars will cost its mem- 
bers $7,000,000, directs attention to the fact that conditions 
are not likely to improve, materially, during the winter months, 
This opinion is borne out by the announcements of the Car Ser- 
vice Section of he American Railway Association, which, though 
taking every possible means to provide an even and adequate 
flow of cars, urges the placing of all fall business at the earliest 
movement. 

Farmers probably are most interested at this time in their 
fertilizer shipments. The Michigan State Farm Bureau has 
issued the following appeal to its members: 

“The one big thing to be considered regarding fertilizer this 
year is the matter of delivery. There is an embargo ‘in effect on 
goods coming from Baltimore and from Atlanta and there is not 
the available fertilizer material in the Mid-West section to supply 
all of the needs of this section of the country. We are absolutely 
satisfied that there will not be available freight cars to take care 
of all orders, 


“The most important thing and the thing that we feel can- 
not be too strongly emphasized is that the orders which reach 
us in the near future are the ones that will be filled.’ 


OLDEST ORCHARD FERTILIZER EXPERIMENTS 


Thirty-Three Years Work Reported by Massachusetts Station. 
The progress of what is probably the oldest continuous 
orchard fertilizer experiment in the world is reported by Dr. 
J. K. Shraw, in Bulletin 209, recently published by the Massa- 
ehsuctts Experiment Station. Briefly the work includes various 
fertilizer treatments, soil management methods and varietal dif- 
ferences under different systems of management, as follows: 

First four years, intercropped; next eight years, in sod, hay 
harvested twice each summer; next eight years, in sod mulch, 
hay left on after cutting; last ten years, in strip cultivation. 

A striking feature of the experiment is that on the plots re- 
ceiving the worst treatment, Russet made the best showing. 
Many experienced orchardists have contended that Russet will 
stand more abuse than any other variety. Curiously, however, 
it was surpassed by both Baldwin and Greening on the fertilized 
and cultivated plots. For the duration of the experiment and on 
all plots, Greening produced the largest yield, followed by 
Baldwin, Russett and Gravenstein. 

The results of the fertilizer treatments lead Dr. Shaw to 
conclude, as have most pomologists, that nitrogen is the key to 
fertilizer responses; ulso that soil management, as well as plant- 
food applications, have much to do with yield and growth. 


Generally speaking, the bigger the trees, the bigger the yield, 
and the fertilized trees were bigger than the unfertilized. | The. 
manured trees were the largest of all and gave the largest yields. 
They were followed by the trees treated with bone and potash, 
zshes, and last, the untreated plots. 


Cultivated plots made larger trees and greater yields than 
those in sod, while on the latter, sulphate of potash and magnesia 
gave better results than muriate of potash. This difference was 
not apparent under strip cultivation. Potash and bone pro- 
duced the highest quality apples, ashes, the best color, and 
manure the largest size. j 
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a excel Our Labels 
n‘Designs are the Highest Standard 
of Artistic erit for Commereial Value. 


Stecher ©. 
Rochester, N'Y. 


FOR BIG WORK 


There is a Cameron machine for each operation, re- 


gardless of the size of the can, be it snuff-box or 
wash tub. 


Our 267 Automatic Double seamer attaches ends to 


vessels or containers up to 214” in diameter and 24” 
in height. 


Seams made by this machine in galvanized stock are 
tight and do not require soldering. 


CAMERON CAN MACHINERY CO. 
240 N. Ashland Ave., 
Chicago, U.S.A. 
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Wayside 


Observations 


Are you a gentleman? 


Are you a gentleman both at home and abroad, or are 
you a gentleman at home and not abroad, or abroad and not 
at home? 


Are you a well-rounded out gentleman and would your 
friends and even your enemies, if you have any of the latter, 
be a unit in so commending you, so outstanding and so irre- 
futable are the proofs. 


It is sometimes said that Americans are ill-mannered. 
which, if true, would be a most unfortunate indictment against 
the American people. 


But we are reminded that ‘“‘an indictment against one man 
is not an indictment_against a whole people.” 


Or maybe it was intended to say that the American busi- 
ness man is ill-mannered and boorish, which is “something 
else again.” 


Is he? 


Is the American business man ill-mannered? We are 
assuming that you are a business man, having relations with 
business men, Is it true of your experience that the American 
business man is ill-mannered. 


Mind you, we are not speaking of the business man as 
we find him in his club or upon the golf links or as he follows 
any other social or recreational pursuit. 


We are speaking of the business man as we find him 
sitting in his swivel-chair in his office. 


Cardinal Newman’s definition of a gentleman is a classic. 


Newman says, ‘“‘that it is almost a definition of a gentle- 
man to say he is one who never inflicts pain.” 


And again; 


“He has his eyes on all his company; he is tender towards 
the bashful, gentle towards the distant, and merciful towards 
the absurd; he guards against unseasonable allusions, or topics 
which may irritate; he is seldom prominent in conversation, 
and never wearisome.” 


And again; 


“He makes light of favors while he does them, and seems 
to be receiving when he is conferring.’ 


“He is never mean or little in disputes, never takes an 
unfair advantage, never mistakes personalties or sharp sayings 
for arguments, or insinuates evil which he does not dare 
say out.” 


“He may be right or wrong in his opinion, but he is too 
clear-headed to be unjust; he is as simple as he is favorabie, 
and as brief as he is decisive. 


And go on— 


Are you ‘“‘mean and little in disputes’’ and do you some- 
times “insinuate evil which you do not dare say out.” 
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How do you treat the visitors who seek you ih your office? 
Are you tender towards the bashful, gentle towards the distant 
and merciful towards the ‘absurd. 


Or, are your manners rude and brusque towards those 
persons who come into your office to see you. 


Do you invite them to come in, or do you keep then 
“cooling their heels” outside the rail which you have set up 
to protect your sacred person from the outer world’s unwhole. 
some touch. Do you offer your visitor, no matter who he may 


be, a chair; and do you patiently listen to the even absurd 
story he came to tell.” 


It is not true that all. American business men are rude 
and foolish, but it is true that many of them are. 


The American business man who is a gentleman is never 
rude, but the American business man who isn’t a gentleman 


and of whom, unfortunately, there are very many, is often 
found to be. 


There’s the telephone operator, for instance—in most 
cases a weman, frequently a young girl, just budding into 
womanhood. How do you treat her? Kindly, gently, patient- 
ly, considerately, or do you sheut at her and go into a very 


frenzy, because she fails to serve you with the readiness you 
think she should. 


Pity the poor fellow who has to go out to sell things—the 
salesman, the commercial traveler. 


How do you treat the salesman who calls upon you—that’s 
the test. Do you treat him as you would wish to be treated 
were you to go out on a selling-adventure or as you would 
wish one of your own salesman to be treated, or are you cold 
and distant and haughty and disdainful towards him? 


Do you cause him to go out of your presence glad of the 
opportunity he has had to meet a gentleman, or are your 
manners towards him so rude as to wound him? 


Wound him? Yes, wound him! 


Cardinal Newman reminds us that “it is almost a defi- 
nition of a gentleman to say he is one who never inflicts pain.” 


Who never wounds another’s feelings. 


ANNOUNCEMENT OF 1923 CANNED FOODS WEEK. 


The Canned Foods Week Committee met in Washington, 
Thursday, October 12th, and outlined a plan of campaign for 
the coming event. In view of the name ‘‘Canned Foods Week” 


being retained the date was changed accordingly to March 3rd 
to 10th, 1923. 


An order has been placed for sample window streamers to 
be used at the Fall meetings and conventions. The streamer 
will be similar to the red, white and blue one used last year ~ 
and the wording practically the same. 

The Canned Foods Week Committee feels that an equit- 
able distribution of funds for the complete campaign would 
be along the following lines: ; 

The canners and machinery and supply men contribute 
to the fund for furnishing the streamers, ; 

Brokers and wholesale distributors to raise the funds to 
be used locally in putting the campaign over. 

Voluntary contributions from the canning industry on a 
basis of $10.00 per line of machinery, together with contri- 
butions from machinery and supply men will meet the ex- 
penses of printing and delivering the streamers. 


Therefore, canners are requested to mail their contri- 
butions for $10.00 or more per line at their early convenience. 
Make checks payable to Mr. Roy F. Clark, Chairman, and 
mail to 1739 H Street, N. W., Washington, D. C. 


we 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale —-Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—Three Bliss 11914 Automatic Strip 
Feed Press; guaranteed in A-1 condition; reasonable 
price. Address Box A-1000, care The Canning Trade. 


FOR SALE—Two new Visco Filling Machines, adapted for filling 
heavy viscuous products Price $',000.00 each Address Carnation 
Milk Products Co., Consumers Bldg , Chicago, Tl. 


FOR SALE—One three-car Oyster Steaming Box 
(24 ft.). 
Co., 


Also, cars to fit same. 
Baltimore, Md. 


Apply W. H. Killian 


FOR SALE — 
Rotary Metal Decorating Press. In use only few months. 


Fuchs & Lang heavy type, Rutherford 


(Guaranteed in good working order. Address Box A-1004 


care of The Canning Tarde. 


FOR SALE—Ten (10) three tier double bail pro- 
cess crates. One (1) standard (Baker Pattern) hori- 
zontal steam chest with single door, including tracks, 
size 10 ft. long, 32 inches high and 28 inches wide, 
inside measurements. One (1) 25 ft. (3 car) standard 
Zastrow steam box. 

All the above in good condition. dines Canning 
Machinery Exchange, Marine Bank Bldg., Baltimore, 
Maryland. 


FOR SALE—Cannery, together with farm land 
adjoining. A complete and compact unit. Located in 
Southern New Jersey; R. R. siding. nenne F. M. 
Stevens, Cape May, N. J. 
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Machinery— Wanted 


WANTED AT ONCE—Highest prices paid for used labeling 
machines. Address Westminster Machine Works, Baltimore, 
Md. D. L. Farrar, sales manager, 1618 Linden Avenue. 


WANTED—First class machinery from a plant discon- 
tinuing the canning of peaches. Address with full details 
Box A-1003 % The Canning Trade. 


WANTED—Used automatic compound applying 
machine with dryer, for Can Factory use. Must be 
modern machine in good working condition. Give com- 
plete description and price to Box A-1005, care of The 
Canning Trade, Baltimore, Md. 


For Sale—Factories 


FOR SALE—Well located cannery property at 
Seaford, Del. Located on the Nanticoke River, with 
420 feet water frontage. Also has R. R. siding. About 
5 acres of land. The plant is fully equipped to pack 
peas, tomatoes and sweet potatoes. On account of the 
excellent location this plant could be used for most any 
kind of manufacturing. Satisfactory reason for sell- 
ing. Apply to E. C. Ross, Seaford, Del. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—Man experienced in packing Baked Beans. 
Address Watervale Packing Co., Belair, Md, 


WANTED—Would liketo hear from capable canning factory 
superintendent, thoroughly experienced in the packing of Sweet 
Potatoes, Baked Beans, Kraut, Pickles, Preserves, etc. Write fully. 
Address Box B-1002 % THE CANNING TRADE. : 


WANTED—FExperienced foreman to take charge of making 
five-gallon square cans, coffee cans and grease cans in general 
line plant, Pittsburgh district. No one but an experienced 
man need apply. Address Box B-998, care of The Canning 
Trade. 


WANTED—Fractical, up-to-date processor for No. 10 ap- 
ples. Must furnish references and state salary expected for six 
weeks’ engagement, Hyslop & Sons, Greensville, Ontario. 


: 
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WANTED—Production superintendent for new food prod- 
ucts factory. One who is qualified to produce according . to 
formulae of owners mayonnaise, plum pudding, chicken and 
other meat products in tin and glass; who has experience with 
the necessary machinery and can set up a factory. Yearly 
position in Maryland. Address Box B-997 care of The Can- 
ning Trade. 


WANTED—FExperienced person practical in the manufac- 
ture of cane syrup and compounds, also the canning of syrups 
and molasses, wishes a position as manager, Can erect and 
equip plant to handle this product. Can furnish best refer- 


ences. Address Box B-1008, care of The Canning Trade. 
SITUATIONS WANTED 
WANTED—-Situation desired by practical Pickler, where 


he will have the opportunity to exercise his ability in the 
growing, salting and manufacturing of the better grade of 
pickles. Address Box B-1006, care of The Canning Trade. 


WANTED—Position as Superintendent Processor, or to help 
build canning factory and install machinery; have had several 
years’ experience processing fruits and vegetables; can furnish 
good references. Address Box B-1007, care The Canning Trade. 


Label Pastes 


For Canners 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. ' oes not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. All ready 
for use. 


LABEL GLUE 1008-CC This gum we 
recommend especially for use in 
the ERM »>LD WORLD and similar 
makes of bott'e Labeling machines 
f -r attaching labels onto bottles 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them Wii! not affect 
gloss or stain delicate papers Ai- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines ai.d 
all machines using flour paste. 


LIQUID PICK U® GLUE No 3784-T A 
clean and hivhily coneenutrated 
adhesive, ready for use on the 
BORT and KNAPP and similar 
machines for difficult or varuish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
lab-ling room fora taching labels 
by hand or biush to paper, wood. 
eardboard, burlap, etc. 


All of the above preparations are packed in 55-gal. casks. 33-gal. 


barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 


pounds of pure white paste ready for use. 


Much better, stronger and 


smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will notstain. Can be usedon KNA PP or- 


ot ‘er labsling machines. 


Packed in 300-lb. barrels. 150-lb. barrels, 100-1b drums, 50-lb-drums 


25-lb. drums, 10-lb. bags. 
ARABOL WHEAT PASTE POWDER. 


Made up with co’d water. 


Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 230-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 


Samples for Test on Request 
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SITUATION WANTED—Capable Salesman and Buyer, with 
managerial and executive ability, desires position with up-to-date 
concern, where proven ability will be appreciated. Have had 
years of experience in food line, also supervising brokers and 
salesmen covering the wholesale and retail trade. Best of ref- 
erences. Address Box B-998, care of The Canning Trade. 


WANTED—A position as superintendent processor, or as 
a double-seamer mechanic for the Fall. I have had years of 
experience as superintendent, packing a full line of goods, and 
as a closing machine mechanic and operator. Would accept a 
position to begin October 1st until the close of the year. I can 


furnish references. Address 612 East Grand River Street, 
Clinton Mo. 


WANTED—Exhaust Boxes; must be in first-class 
condition. Reply D. Canale & Co., Memphis, Tenn. 


A. G. HAYES 


-:- CANNED FOODS BROKER =-:- 
408 Stewart Building Cor. Gay & Lombard Sts. 
BALTIMORE, MD. 
: Phone, Plaza 4649 
Quality accounts solicited Particularly Tomatoes 


SSS 
J. T. DOWLING 
PATENT ATTORNEY 


LABELS | 

631 MUNSEY BUILDING 
BALTIMORE, MD. fl 

ll SECOND NATIONAL BANK BUILDING, WASHINGTON. D. C. 
|] 


| TRADE MARKS 


MACHINERY EXCHANGE 


CANNI 


Canning Machinery Bought : 

Canning Machinery Sold : 
CANNERS SUPPLIES : 

Marine Bank Bldg., Baltimore, Md. ; 


CANNING MACHINERY 


FRUITS- VEGETABLES: FISH -Evtc. 
A.K.ROBINS & CO. BALTIMORE,MD. 


WRITE FOR CATALOGUE 


We Grow These Tanks: 


To make sure ofthe quality ef the 
cypress that goes into ‘The Tank with a 
Reputation” we use wood from our¢wn 
trees, cut in our own sawmills, finished 
in ovrown shopsty our own workmen 
with the benefitof thirty years experience 
in tank designing and building. 

The combination means real economy 
to youin cost andin long, faithful ser- 
vice. Get the Caldwell story the next 
time you are thinking of tanks. 


Send for Catalog 


W. E. Caldwell Co. 
Incorporated 
2310 Brook St., Louisville, Ky. 


J 
| 
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STOCK LABELS 


SLAYSMAN & COMPANY 


We carry a large assortment of stock labels for Tomatoes, Corn, 
Apples, Pears, Pumpkin, etc. etc. 

Imprinted with Canner’s Brand and Firm Name. 

3 Days Service. Write for Samples and Prices. 


H. GAMSE & BRO. GAMSE BLDG. BALTIMORE, MD. 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS BALTIMORE, MD. 


ooo 


Automatic Can Making Machinery 
BALTIMORE, MD. 


CANNERS’ SEEDS 


WE ARE EXTENSIVE GROWERS OF ALL SEEDS USED BY THE 
Canning and Pickling Trade 


With our Stock Seed Farms at Grass Lake, Mich., our growing stations 
scattered throughout America and our corps of expert field men, we are 
in a position second to none to produce Seeds ofthe highest quality at 


minimum cost, 


CORRESPONDENCE SOLICITED 


JEROME B. RICE SEED COMPANY, Cambridge, N. Y. 


SHIPPING STATIONS: DETROIT, MICH., AND CAMBRIDGE, N, Y. 


THE 1922 DIRECTORY OF CANNERS 
Is Ready 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 13th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities.. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 


the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 
PERSONAL, CHECKS ACCEPTED 


oe 
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The Sinclair-Scott Co., 
Baltimore, Md. 


Manutacturers 


PULP Machines and Pulp Finishing 
Machines for Tomato Canners 
and Catsup Makers. 


“Perfection” Power Cranes. 
Peach Paring Machines. 
Pea Graders. 

Pea Hullers. 

Friction Clutch Pulleys. 


OYSTER STEAM BOX 


With Improved 
Hinged Door, . 
Making the work 
Lighter and Quicker 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works 


2639 Boston St. Baltimore, Md. 


Works: Atlantic Wharf, Boston St. and Lakewood Ave. 


— CAN PRICES— 


ens) 


American Can Company 
Write our district offices for packers’ 


can prices. 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 


| 
ie || 
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CANNED FOOD PRICES 


Prices given nd the lowest figure generally quoted for lots of whole 
otherwise noted) and subject the customary decount for cash cannery ge 
igher r goods; some few may take le 
general m asicet at this date. y less for a personal reason, but these prices represent the 
Baltimore figures corrected by these Brokers: ({) Thos. J. M eehan & Co. (+) Jos. Zoller & Co.,Inc. (§)Wm.C. West & Co 


(*) H. H. Taylor & Son. N 8 
ew York prices corrected by o 
Canned Vegetables CANNED VEGETABLE PRICES—Continued 
Balte. N.Y. Balto. N.Y. 
th, Peeled, No. . O. B. Factory basis. Standards. No 2, in Water........ 
2%... 3:90 SUCCOTASHt Extra Standards, No, 2, in Syrup.. 1.25 {1.30 
White, Large, Pee nda 0. ater 1.25 41.20 
Green, Large, No. 24 Standards, No. 8, in Syrup. 150 ‘Out 
White, Medium, No. os Extra Standards, No. 8, in Syrup.. 1.75 2.00 
Green, Medium, No H 3.50 New York State:...... PINEAPPLE* 
wie, Bahama Sliced, Extra, No. 2........ Out Out 
Greer No SWEET Bahama Grated, Extra, No. 2...... .... Out 
F. 0. B. County Bahama Sliced, Ex, Std., No. 2.... Out Out 
Tips, Green, Round, No. 24%....... t.o.b. Baltimore. 1.00 {1.10 Hawaii Sliced. Eira, No. 
In Sauce, No. 1 80 4.90 Hawaii Grated, E No. 2....... 2.25 1.80 
In Sauce, No. 2..... cose 966 Fancy, No. 10, f.o.b. Baltimore.... Out Out Crushed Extr Py 
In Sauce, No, 8........0. Napa: 1.50 91.55 Standard, No. 10, f.o.b, Baltimore.. 5.50 5.00 Eastern Pie, Water, No. 10.. Hees 
BEANSt Standard, No, 10, fob. County.... 5.25 {5.00 | Porto Rico, No 10............ Out 
String, Standard Green, No, 2..... -95 Jersey, No, 3, f.o.b, County. Out {1 60 PLUMSt 
String. Standard Green, No 10... .... {4.00 Ex, Standard No. 3, f.o.b. Balto... 1.55 Out Water, No. 2........+. 
String. Standard Cut White, No.2. .85 .... Standard, No. 3, f.o.b. Baltimore.. 1.45 1.40 Syrup, No. 2....... “ted 
Stringiess, Standard, No. 2....... 85 Standard, No. 3, f.o.b, County... 1.35 $1.40 Water, No. 10......... 
Stringless, Standard. No. 10....... 5.00 .--. Seconds, No. 8, f.0.b, B Black, Water, No. 
White Wax, Standard, No 2..... 185 4.9 Standard 2s Black, Syrup, No. 
White Wax: Standard Baltimore. ..... 90 Red, Syrup, No. 1......... 
Red Kidney, Standard, No. 2...... .90 Standard Biase No, 2 
Small, Whole, No, 1.60 TOMATO PULPt Red, Water, No 8:00 $9.00 
9.00 $9.00 
Standard. Whole, No. 1.05 1.25 Standard, No. 10.. WBERRIESS 
Out Standard. No | Batre Standard, Syrup, No. 2...... 208 
Extra, Preserved, No. Be 
Sid. Evergreen, No. 2, f.0.b. Balto. 82% .90 Canned Fruits Standard, No, 2........ 
Std. Evergreen, No. 2° fob. Co.... .77% APPLESt Extra, Preserved, No. 1.......... 1.80 91.25 
Std. Shoepeg, No. 2, f.0.b. Co...... .80 Maine, No, 10 
Std Shoepeg, No. 2, fob, Balto... 00 ‘90 | Maine NO Standard, Water, No. 
Ex. Std, Shoepes, No. 2, fob. Oo. 1.00 {1.06 Michigan, No Standard, Water, No, 8.00 $10.00 
Std. Maine Style, No. 2, Balto.. 85 90 Maryland, No. 8, f.0.b. Baltimore.. 4.50 Out Canned Fish x 
Std. Maine Style, No. 2,'f.0.b, Co-- .80 Pennsylvania, No. 10, f.o.b. Balto.. 4.50 44.00 HERRING ROE* 
Ex, Std. Maine Style, No. “90 Maryland, No. 10, Standard, No. 2 = 
Ext. Std, Me. Style, No.2, £06 Bai, i10 APRICOTS — 
-90 California Choice, No. 2%4........ 2.75 2.65 Flats, Ib., case Out 
Lye, No. Out Standard, No. 7.00 $6.00 
1 Sieve, 2s, fo.b, factory...... 12.00 2.00 Standard, White, Syrup, No. 2. 
have, 2s, f.o.b. factory...... Out Out tandard, No. “eo 8.50 48.50 Wet or Dry, No 1%. 1.25 
Out Out HES* Wet or Dry, No. 200 42: 
E. J. Standards, 1’s, No. 4 Sieve.. Cal 
E. J. Sifted, 1’s, No. 8 Sieve........ : 95 California No. 3.25 
J. Ex, Sifted, 1's, No. 2 Sieve... Out $1.25 
No. 3 Standard White, No. 2 Out Out Tomato, Key cece Out 
Standard. No. 110 1.25 Selected Yellow, 350 860 
t California, %s, Striped ........... 
55 Pies, Peeled, No. 10........ Out Out 
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EDITORIAL JOTTINGS 


Is the Industry Spoiled?—-We wonder if the canners, as 
a whole, really grasped the full meaning of what the National 
Canners’ Association has done for every one of them, and is 
continuing to do, as shown in the report of the meeting of the 
Board of Directors, reported in last week’s issue? 


It has been said that the canners, as a body, have been 
badly spoiled; that too much is done for them free of charge; 
that the Association officers wait upon them, without pay; that 
the machinery and supply men do all manner of things for them 
outside of the strict line of business, and for’ which they ask 
nothing, and who is there that can say that this is not true? 
Has not the industry, as a whole, gotten into the position of the 
New York newsboy, who was taken up to the magnificent estate 
of one of New York’s rich and charitable women and there 
royally entertained along with many of his street companions. 
As a final touch to a perfect day, with plenty of good things 
to eat, the boys were offered generous slices of fine apple pie. 
Our newsy stood looking at his piece, waited some time and then 
was heard to say to hig neighbor: “Holly, gee! wadyue tink, 
apple pie widdout cheese!” 


It is not easy to grasp the magnitude, the importance of the 
work that the National Canners’ Association has done and is 
doing for the good of all canners. Other industries envy the 


canners and say that this is the greatest industrial organiza- 
tion in the country, and there are reasons to believe that the 
Government looks upon it in that way. 
themselves ? 


But do the canners, 


We very much doubt it. And the reason is that 
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the many have allowed the few to stand all the expenses of 
this great work. It is not a nice thing to say and anything but 
a credit to a body of business men to say that there are too 
many willing to “ride free,” that is too many willing to let some- 
one else pay for the benefits they are receiving. But it seems 
to be true, and it is a shame that it is true. 


On the other hand, there are those who say that the cost 
cf membership is too expensive for what they get out of the 
Association. These men do not look at the expense in the right 
way; they do not regard the work of -the Association in the 
right light; they take too narrow and too personal a view of 
the matter. For instance, take the recent Botulinus scare. The 
canner of tomatoes was inclined to say that “Well, I don’t pack 
clives or spinach or any of those goods which have been accused; 
what interest is it to me?” And this applies to the canners of 
all other articles of canned foods, as well as tomatoes. But 
let these men stop to think, that when that scare first happened 
whole States forbade the sale of canned foods—not just the ar- 
ticle under question, but all canned foods. And all consumers 
placed ali canned foods under a cloud of doubt. Not just the 
ignorant, but many of our reputed brightest scholars and doe- 
tors, even today, remember that olives caused trouble and they 
will not touch olives, and, when asked, warn against them. The 
olive business was staggered by that blow, and it took lots of 
money and lots of intensive effort to correct the misapprehen- 
sion in the mind of the public, and set it again to eating olives, 
The only way to do this was to call upon food authorities and 
food specialists in whom the public had confidence, to explain 
the trouble, after diligent study and research and to show scien- 
tifically that olives are perfectly safe. The National Canneis’ 
Association was able to lend its well organized and highly re- 
garded research facilities to the olive men, and the olive busi- 
ness is coming back rapidly. But suppose there had been no 
such well formed research body as that of the Research Labora- 
teries of the National Canners’ Association, to immediately take 
up the matter of canned foods. Suppose this attack upon them 
had been left to the individual canners to defend and overcome. 
Do you think it would ever have been overcome? It is redicul- 
ous to suppose so. Canned foods would have been as prostrate 
as olives were for a long time, and they undoubtedly would he 
prostrate today. Individuals cannot meet the public in a matter 
of this kind, for if they tried to do it, it would cost them every 
dollar they ever had. 


Here is just one item, and the work of the Association, as 
shown by Secretary Gorrell’s report, covers a multitude of them; 
but this ought to give you at least a glimpse of what the Asso- 
ciation means to EVERY canner, 


But the canner who has complaiend that the cost to him 


‘is too high, is within his rights, because he has been one of the 


few who stood the expense for the industry. There is no good 
reason why he should pay more than his proportion. And if 
every canner did his share the expense to each one would be 
trifling. Is it not worth one-quarter cent per dozen to have the 
good will of the consuming public, and to have a defensive or- 
ganization that insures that good will? The man who would say 
that it is not worth that should be driven out of the industry; 
he does not belong here, and should not be allowed to get under 
the wing of his fellow canners. Does he tell the State that 
he has never had a fire and that therefore he will not pay that 
part of the tax which is used to maintain the fire department 
or the police department; or any other of the public benefits? 
Any canner can just as logically refuse to share the expenses 
of this Association which is doing police duty and fire duty too. 
Only the Association cannot compel him to pay as can the State, 
and it is too bad it cannot. 


However, the canner who is a man will not refuse to do - 
his duty towards his industry by supporting the National Can- 
ners’ Association when he understands the matter and is asked to 
join, and all canners are about to be asked. When the invitation 
to join comes, accept it, and do your duty. 


Can Sizes Growing Smaller—Elsewhere in this issue we 
reproduce the letter of the Thomas Canning Company, of Grand 
Rapids, Mich., in relation to bean canning, and particularly to 
the need of meeting competition in the popular sizes of cans 
used for baked beans. They show that they cannot possibly 
pack and sell No. 2 can of beans, -with 21 ounces, to retail at 
10 cents per can, in competition with popular brands in No. 2 
cans, having only 17 ozs. And of course they cannot, 


We know of houses that have as many as eight different 
sizes of baked beans cans—three sizes of No. 1’s; three sizes of 
No. 2’s and two sizes, so called No. 3’s. They defend this, and 
properly, on the ground of a market need—to meet demand. 
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Certainly demand must be met—-that is the market must be 
given what it wants; but the industry will do well to weigh care- 
fully this tendency towards the use of smaller cans. During the 
war-time demand, when money was the cheapest thing in the 
country and price meant nothing to the average consumer,—and 
even in this day of teo high prices, the buyers did not and-do 
not complain about the size or amount of ounces to the can. That 
hardly notice that feature. But let times react to anything like 
normal, and the canners will find themselves caught on these 
numerous small packages. The consumer buys a ‘can’ of foods, 
and therefore these small cans stand as a sale. Now take the 
item of tomatoes, and this season’s pack. There were more No. 
2 tomatoes packed than ever before in the history of the country; 
if you stop to think this means that the number of cans of toma- 
toes was increased nearly 33% per cent, out of the same quantity 
of tomatoes as used to be packed in No. 3 cans. It will take 
accordingly, one-third more sales to equal the distribution of 
former years. Carry this movement to its logical conclusion and 
the cunners might easily wreck their own market with only a 
normal amount of goods—not cans packed. 


There used to be a famous German canner in the Baltimore 
Canned Goods Exchange who angered his fellow canners by say- 
ing that there were not too many tomatoes canned,but too many 
of tomatoes cans. Were he living today he might be within 
sight of the truth of his prodiction. It is a matter that the 
industry must give careful heed to and not undo its own efforts 
to improve its condition. 


The rule of the public demand is absolute—the public must 
be given what it wants, and if these ever-growing-smaller cans 
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fill the bill we can have no word of protest to utter; but we do 
know that in a great many families it is found necessary to buy 
two or even three cans to get. enough for one meal. Not all 
families are apartment, child-less families. In our growing 
opulence more sevants have to be fed and the table requirements 
are increasing rather than deminishing, and the No. 3 full weight 
can is not too large on the average. % 


CANNERS’ CONVENTION DATES 


HON. SECRETARIES: 


If you will keep us promptly posted on dates and- 
information regarding your meetings, you will help to- 
wards the success of the meetings by giving everyone 
interested the information he wants. 


Keep this column correct. THE EDITOR. 


November 7-8, 1922.—Michigan Canners, annual meeting. Hotel 
Pantland, Grand Rapids. 


November 9-10, 1922.—Western Canners’ semi-annual meeting 
and food show. Hotel Sherman, Chicago, 


November 13-14-15, 1922.—Wisconsin Pea Canners’ Association, 
annual meeting. Milwaukee. 


November 20-21, 1922.—Minnesota Canners, annual meeting. 
Probably St, Paul. 


December 5-6, 1922.—Iowa-Nebraska Canners; annual meeting. 
Cedar Rapids, Ia. 


December 7-8, 1922.—New York State Canners, annual meeting 
Hotel Powers, Rochester, N. Y. 


December 12-13 1922—Ohio Canners, annual meeting. Hotel 
Desher, Columbus, Make reservations early, 


January 22-26, 1923.—National Canners, Canning Machinery and 
Supplies, National Brokers Associtions and machinery dis- 
play. Atlantic City. 


With This One Machine 
You Can Fill 


Preserves - jelly - mustard - mayonnaise - syrups - apple- 
butter and all similar products. 


Two pistons - one rotary valve - do the work and give 
you— 


Greater accuracy and cleanliness of filling than has 
ever been possible before. 
It's a machine that is made to stand up during the stren- 
uous run of the season. No breakdowns, delays, loss of 
money and product. 


You can fill on the same floor where your kettles are, 
or on the floor below. 


. 


Find out all about it. 


The Karl Kiefer Machine Co., 
Cincinnati, Ohio. 


: 
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The fine 


our 


to attract 


The United States Printing 

and Lithograph Company 

Color Printing Headquarters 
55 Beech Street, Cincinnati 
439 Cross Street, Baltimore 
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SMILE AWHILE 


A COSTLY MISTAKE 


“What ruined your business?” 
“Advertising.” 

“How?” 

“T let it all be done by my competitors.” 


NOT A MAN’S JOB 


Captain—Why did you refuse duty?” 
J. Gish—I won’t do a woman’s work. 
Captain—What’s that? 
J. Gish—Rolling hose. 
Captain—Thirty days, 


HIS REMEDY 


- Fire Captain—Why the deuce didn’t you get to the fire in 
ime? 
Volpnteer—It’s not my fault. I live a long distance from it. 
Fire Captain—That’s no excuse. Move nearer, that’s all. 


SLIGHTLY MIXED 


Mrs. Chairman—Ladies, just show your husbands that woman 
is the coming man. She has always been behind before, but she’s 
going to be first at last. Woman is the backbone of the country 
and it’s time the backbone came to the front! 


IN KEEPING 

Waiter (to Westerner, who is in restaurant with city niece)— 
Shall I bring you a half-portion, sir? 

Westerner—A what? 

Niece (interposing)—That is the way you order in these 
places, Uncle. 

Westerner—O, it is! All right, bring me a half-portion, and 
a quarter-section of beef and a few acres of celery. 


WHY IT TOOK TIME 


They were looking down into the depths of the Grand 
Canyon. 

“Do you know,” asked the guide, “that it took millions and 
millions of years for this great abyss to be carved out?” 

“Well, well!” ejaculated the traveler. “I never knew this 
was a Government job.” 


HE’S THE JUDGE 
“Did the Judge fine that man you arrested for going 40 
miles an hour?” 
“No,” 
“Why not?” 
“Tiidn’t believe my story, I reckon. The Judge has the same 
make of car.”—Louisville Courier-Journal. 


THE CARELESSNESS OF PRINTERS 
“Guess I’ll have to write a new ad about my store.’ 
“Why, you’ve used the old ad for fourteen years, Hiram.” _ 
“Yes, but the printer tells me the darned old electrotype is 
worn out.” 


THE INTERLOPER 
Pedestrian—What the deuce! Begging in the street! 
Mendicant—Well, have I got to open an office to ask for a 
dime for a cup o’ coffee ?—Klods-Hans (Copenhagen). 


REVEALED 
I asked her if she rolled them, 
She said she’s never tried. 
Just then a mouse ran swiftly by, 
And now I know she lied. 
—Washington Sun Dodger. 
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WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Je Paring Machines. See Paring Machines. 
Apple ite Canmaking Machinery. See Can- 
makers’ Machinery. 
BARRELS, KEGS, Ete, 
Chickasaw Cooperage Co., Memphis, Tenn. 
BASKETS (wire), scalding, picking, ete. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 


La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 

Belting. See Power Plant Equipment. 

Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable fruit. 


Ayars Machine Co., Salem, N. J. 

Huntley 7 Co., Silver Creek, 
K. Robins Co., B 


AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
Baw Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Bal timo 
Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 


H. D. Dreyer & Co., Baltimore. 


—~ corrugated paper. See Corrugated 
Paper Products. 


Boxing Machines, can. See Labeling Machines, 
cal, 
BROKEBS. 
A. G. Hayes, Baltimore, Md. 
J. M. Zoller’ Co., Baltimore, Md. 


Buckets and Pails, fiber. ~~ Fiber Containers. 
Buckets —_ Pails, meta See Enameled 


Bucket 
Buckets, a See Cannery Supplies. 
BURNERS, eil gas, gaseline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUOTS, machinery. 
Edw. Renneburg & Sons Co. Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 


Ams Machine Co., Max, New York City. 
Ayars Machine Co. Salem, N. J. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams Machine Co. ax, York City. 


E. W. Bliss Co 

Cameron Can Chicago. 

John R. Mitchell bo., 

McDonald Machine Co., Ch 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


‘ « 


CANNERY SUPPLIES. 


Avare Machine Co., Salem, N. 3. 
K. Robins & Co., Baltimore. 
Co., Baltimore. 
Zastrow Machine’ Co., Baltimore. 
Canning Experts. See Consulting Experts. 


Can Openers. 


Can Stampers. See 


CAN-WASHING MACHINES. 


Capping Machines, bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


OANS, tin, all kinds. 


American Can Co., New York. 
Can Co., Baltimore. 

W. W. Boyer & Co., Baltimore. 
Continental Can Co., 
Can Co., Baltimore. 

Heekin Can Co., Cincinnati, O. 
Phelps Can Co.. Baltimore. 
Southern Can Co., Baltimore. 
Virginia Can Co., Roanoke, Va. 
Whitaker Glessner Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 

CAPPING MACHINES, seldering. 


Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 


Copging, Ma Machines, colderless. See Closing 
Capping Stevie, soldering. See Cannery Supls. 


CARRIERS and Conveyers, gravity. 
H. W. Caldwell & Sons Co., Chicago. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Cartons. See Corrugated Paper Products. 


Catsu Moshins For the preparatory work. 
See Pu p M for betiling. see Bottlers? 
Mchy. 


Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Huntley’ M Mise Creek, N. Y. 
obins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, epen top cans. 


Co., Max, New York City. 
W. Bliss Co. Brooklyn, N. Y. 
Can Mch y Co.. Tn. 
Whitaker Glessner Co., Whee! ling, W. Va. 
Coated Nails. See Nails. 
See Copper Coils. 
Condens Milk Canning Machinery. Bee 
Milk Condensing Mchy. 


COLORS, Certified fer foods. 
National Aniline & Chemical Co., New York. 


CONVEYORS & CARRIERS, canners. 


H. W. Caldwell & Son Co., Chicago. 
La Porte Mat & Mfg. Co., La Porte, Ind 
A. K. Robins & Co., Baltimore. 


COOKERS, centinueus agitating. 


Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, process. 
Cookers mod Fillers, corn. See Corn Cooker- 


Coolers, vegetable and fruit canners. 


a COILS for tanks, 


F. nkamp, Indiana 
Copper ae eted Kettles. 


COOPERAGE, kegs, barrels, etc 
Chickasaw Cooperage Co., Memphis, Tenn. 


CORN 
Avene Machine Co., Salem J 
. K. Robins & Co., tad 

CORN CUTTERS. 
A. K. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). 
Ayars Machine Co.. Salem. N *¥ 


See Kettles, copper 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
and Agitators. See Corn Cooker. 

ers. 


CORRUGATED PAPER 
(Boxes, Bottle Wrappers. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Stecher Litho. Co.. Roches’ 
U. 8. Ptg. & Litho. Co., Wahack, Ohio. 
Counters. See Can Counters. 
Countershafts. See Speed Regulating Devices. 


CRANES and ve machines. 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iren Precess. 
Edw. Renneburg & Sons Co., Baltimore 
A. K. Robins & Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co.. Baltimore. 
Whitaker-Glessner Co., Wheeling, W. Va. 
Dies, can. Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, cern. 

H. W. Caldwell & Son Co., Chicago. 

Double-Seaming Machines. See Closing Mchs 
DRYERS, drying machinery. 

Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Wareheuse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 
-lined kettles. See Tanks, 

ned. 

EVAPORATING MACHINERY. 


Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., — 


Factory Stools. See Stoo 
Factory Supplies. See ie Supplies. 


FACTORY TRUCKS 
A. K. Robins & Co., Baltimore, Md. 
Farming Machinery. 
Fertilizers. 
FIBRE CONTAINERS fer feed (not her 
metically sealed). 
American Can Co.. New York. 
Continental Can Co., Inc., Syracuse, Chicago 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, bexbeard, etc. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
_ Filling Machines, bottles. See Bottlers’ Mchy 


FILLING MACHINES, gg 
Ayars Machine Co., Salem 
Karl Kiefer Machine Co., Ciochenent, Ohio. 
Huntley Mfg. Co., Silver Creek, N. J 
A. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


— Machine. syrup. See Syruping Ma 


chines. 
MACHINES, catsup, etc. 
Lan Indianapolis. 
K. Robin 3altimore. 


Sinclair: Scott = Baltimore. 

Food Choppers. See Choppers. 

Friction > Cans. See ns, tin. 

fruit Graders. See Cleaning and Grading 


Mchy., fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS and seeders. 
th Mfg. Co., Silver Creek, N. Y. 
Gasoline repots nnery Supp! 
Ganges. pressere, time, ete. See Power Plant 
ipment. 
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WHERE TO BUY—Continued 


GEARS, sient. 
A. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS fer Machinery Mfrs. 
A. K. Robins & Co., a 
Generators, electric. See mo 
Glass-lined Tanks. See Tanke, “giace-tined. 
GLUE, for sealing fibre boxes. 
Philadelphia Quartz Co., Philadelphia. 
Governors, steam. Power Plant Equip. 
Grading Mches. See Cleaning and ~sF Mchy. 


Gravity Carriers. See Carriers and Con- 
veyors. 


Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 


Hominy Making 
Hullers and Viners. See Pea H 
Huskers and Silkers. See Corn es. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
cago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 


H. Langsenkamp. Indianapolis, Ind. 
Bucyrus Copper Kettle Works, Bucyrus, 


Jars, fruit. See Glass Bottles, etc. 
Juice Pumps Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain er jacketed. 


Bucyrus Copper Kettle Works, Bucyrus, O. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, precess. 


Ayars Machine Co., Salem, N. J. 

me Renneburg & Sons Co., Baltimore. 
K. Robins & Co., Baltimore. 

Mehy. Co., Baltimore. 


KNIVES, miscellaneous. 


A. K. Robins & Co., Baltimore. 
KRAUT CUTTERS 


LABEL Manufacturers. 


Gamse & timo 
J. Kittredge & 
& Doeller Co., 
Stecher Litho. Co., Rochester, N ‘ 
U. 8. Printing & Litho. Co., Ohio. 


LABORATORIES fer analysis of goeds, etc. 


National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 


H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. See Can 


‘ans. 
Pails, tubs, etc., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated Paper Products. 

Paper, Cans and Containers. See Fibre Con- 
tainers. 

Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Arabol Mfg. Co., New York City. 
PEA and BEAN SEED. 


Leonard Seed Co., Chi i 
3. B. Rice Seed Co., Cambetige, x. 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
ay Mfg. Co., Silver Creek, 

. K. Robins & Co., Baltimore. 


a Harvesters. See Farming Machinery. 
Pea Hullers and Viners. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, ‘Kewaunee, Wis. 


Pea Vine Feeders. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 


A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. 


PEELING MACHINES, 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continueus. 


Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 


Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes. Baskets, etc. See Baskets. 
— Belts and Tables. See Pea Canners’ 
chy. 


PINEAPPLE MACHINERY. 


John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


Platform and Wagon Scales. See Scal 
Picking Belts and Tables. See Pea Cannere’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Power Fresses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 

Equipment. 
PRESERVERS’ MACHINERY 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

MACHINERY. 

Indianapolis. 


K. Robins & Co., Baltimore. 
Scott Co., Baltimore. 


PUMPS, air, water, brine, syrup. 


A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Retort Crates. See Kettles, process. 


Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 


Saccharometers (syrup testers). See Cannery 
Supplies. 
SALT, canners. 
Sanitary Cleaner and Cleaner. See Cleaning 


Compounds. 
top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 


Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., ‘Silver Creek, N.Y. 
Edw. Renneburg ’& Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Scalding and Picking Baskets. 
Screw Caps, bottle. ee. 
Sealing Machines, bettie. 
Sealing Machines, sanitary cans. See Closing 
Machines. 


See Baskets. 


SEEDS, canners’, all varieties. 
Leonard Seed Co., Chicago. 

J. B. Rice Seed Co., Cambridge, N. Y. 
Separators. See Pea Canning Mchy. 

SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., 
Cameron Can Mchy. Chicago, Il. 
McDonald Machine Co., th, 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, cern. 


Huntley Mfg. Co., Silver Creek, 
fruit and vegetable. and 
cers. 


SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


See Fruit Pitters. 


STAMPERS AND MARKERS. 


Ams Machine Co., Max, New Yorsg City. 

Steam Cookers, continuous, See Cookers 

Steam Jacketed Kettles. See Kettles. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, marking pets and brushes, brass 
and steel type, burning 
Probing ‘Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 


Chisholm-Scott Co., Columbus, Ohio. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & €o., Baltimore. 

Sapien. engine room, line shaft, etc. See 

ower Plant Equipment. 

SS and General Agents. See Gen- 
era 

Switchboards. ‘See Electrical Appliances. 


SYRUPING MACHINE. 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Baltimore. 


Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. | 


H. Indianapolis. 
Co. d. 


TANKS, glass lined 

F. H. Langsenkamp, Ind. 
TANKS, WOODEN. 

W. E. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 

Time Controllers, process. See Comets. 
Tin Lithographing. See Decorated Ti 


TIN PLATE, canmakers’. 


Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 


Ayars Machine Co., Salem 
Huntley Mfg. Co., Silver Peat N. Y. 
A. K. Robins & Go., Baltimore. 


Tomato Seed. See Seeds. 
TOMATO 


Avene Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 


tl Machinery. See Power 

Equipment. 
Trucks, Platform, etc. See Factory Trucks 
See Glass Bottles, etc. 


Tumblers, glass. 
See Electrical Machinery. 


Turbines, 


Variable Speed Countershafts. See Spred Kex 
ulators. 


VALVES. 


H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers 

VEGETABLE CUTTERS, RA, ETC, 
Vegetable Parers. See Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders 


WASHERS, can and Jar. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping Machines, can. _~ Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wrappers, paper. See Galas Paper 
Products. 


Wrapping Machines, can. See Labelling Mchs 


WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandette, Mich. 
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Zastrow Process Crates and Crate Covers 


Made in the best and strongest manner possible. Extra 
heavy at top band and bottom ring. Single or Double Bails. 
Stand. 3 tier, Capacity 285 No. 

“e 185 No. 

Stand. 4 tier, Capacity 380 No. 

“oe 250 No. 


Special Crates and Crate Covers Of All Kinds 
ZASTROW MACHINE COMPANY, Inc. 


MANUFACTURERS 
FOOT THAMES STREET BALTIMORE, MD. 


No 


REDUCE THE COST 


of your fire insurance by placing 
your requirements with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


where most of the representative 
Canners are obtaining their pro- 
tection at a cost much lower than 
usual premiums. 


Address 
LANSING B. WARNER, Inc. 


155 E. Superior St., 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners Association 
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WEIRTON,W.VA. 


PLANTS 


PHELPS 


MANUFACTURERS OF 
TIN CANS 
\ CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 
BALTIMORE, MD. 


OF THE - 


CAN CO 


THE CANNING TRADE. 


CONTINENTAL 
CAN 


COMPANY 


‘in 
© 


